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Abstract: The present study was conducted with the aim of investigating the
factors affecting brand equity and the intention to participate in online e-
learning courses in Sistan and Baluchistan province. This research was applied
in terms of purpose, in terms of descriptive survey method and in terms of
analysis, structural equations type. The statistical population of the current
research includes all online education providers in Sistan and Baluchistan
province, including: electronic education in various fields of science, cooking,
health, sports, etc., while the number of community members is uncertain and
unlimited and according to Cochran's formula 384 of these members were
selected by available sampling method and standard questionnaire tool through
different social networks. Structural equation model was used for data analysis
with the help of SPSS and SMART-PLS software. The results showed that the
presented brand affects brand awareness and brand meaning; brand awareness
and brand meaning on brand equity; Brand equity had an effect on customer
intention among the studied customers. In addition, the average of all the items
is higher than the hypothesized average (3.5) and the presented brand items
with an average rating of 5.47, brand meaning with an average rating of 5.02
and brand awareness with an average rating of 4.76 are the first to have won the
third; which are in higher priority than objects.
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Extended Abstract

Introduction

The increase in the number of applicants for education and progress and
improvement in data and communication technology led to a new
attitude towards education and its methods. E-learning was an answer
to this problem, creating new opportunities in life and learning.
Electronic education is in which the professor conveys the content of
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the courses to the learners and establishes communication with them through special methods such
as course management programs, multimedia resources, the internet, and video conferences
(Haghighi Kafash et al., 2019). Due to the expansion of electronic education and the increase in
demand for it, various systems and networks have been designed in this field; In such a way that
the choice for the consumer and the customer has faced a problem. Therefore, customers use it
according to the name and logo of a network and training course. Based on this, the concept of
brand equity, which includes the added value of the brand name and brand for the consumer, and
also includes a set of factors and features that influence the consumer's choice, has been evoked.
On the other hand, purchase intention refers to a combination of consumers' interest in a brand or
a product and the possibility of buying these goods, and is strongly related to the attitude and
preference towards a specific brand or a product (Kosheshi & Faryabi, 2021). The lack of clarity
of educational brands has confused in choosing users to participate in these courses, which is one
of the main problems in this field. On the other hand, the lack of familiarity of e-learning providers
with the needs and demands of customers has caused them to not have adequate data in this field,
they do not know the factors affecting their brand from the customers' point of view, and
ultimately, they cannot present their brand well to customers and from This opinion has problems.
However, there is little research to assess the factors affecting brand equity and user willingness
to take courses from e-learning platforms; Based on this, the current research seeks to answer the
guestion: What factors affect brand equity and the intention to participate in online e-learning
courses in Sistan and Baluchistan province?

Theoretical framework

The increase in the number of applicants for education and progress and improvement in data and
communication technology led to a new attitude towards education and its methods. E-learning
was a response to this problem, creating new opportunities in life and learning (Allo, 2020).
Electronic education, which is based on values such as being person-centered, independent, self-
directed, and active learning, is considered a type of Western education. This type of education
refers to all forms of learning and teaching electronically. The purpose of this training is to build
knowledge about personal experience. In this regard, the main medium of training is data
technology, which is used in a networked or non-networked manner (Kamkar et al., 2017). A
brand is a name, sign, or distinguishing element that helps the audience identify a company or
product from other similar items. Nowadays, the tangible product itself is not the only reason for
people to buy; Rather, the product is only a part of the brand and people buy the brand (Attarzadeh
& Shekarchizadeh, 2016). The market is full of similar products and to make a product stand out,
we need to give it an identity. The use of things such as name, symbol or logo, special colors, and
other components are in line with the identity of the product (Mahmoudi Maimand et al., 2018).

Methodology

The current research is practical in terms of purpose. In terms of the method of data collection, it
is descriptive research; Because variables are not manipulated. Also, considering that the research
tool is a questionnaire, it is a survey tool. In terms of the method of measurement, since it measures
the relationship between variables, it is of the correlation type, and in terms of the data analysis
method, since we have a mediating variable, it is of the structural equation type. The statistical
population of this research includes all providers of online education, including electronic
education in various fields of science, cooking, health, sports, etc. in Sistan and Baluchistan
province, while the number of community members is uncertain and unlimited, and according to
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Cochran's formula, the number 384 of these members were selected by available sampling method
through different social networks (WhatsApp, Instagram and Telegram). The method of data
collection in this research includes library and field studies. In the library section, the research tool
was books, articles, theses, etc., and in the field section, the research tool was a standard
questionnaire. The method of data analysis using the structural equation model with the help of
SMART PLS software.

Discussion and Results

The sample size is a determining factor in the accuracy of the factor analysis technique, and before
doing the factor analysis, whether confirmatory or exploratory, one should be sure of the adequacy
of the sample size. One of the methods of checking the adequacy of sample size for factor analysis
is to calculate the index of sample size adequacy. This indicator is represented by the symbol
KMO. This index should be above 0.7. Of course, between 0.5 and 0.7 is accepted with caution.
Also, this test includes the test of spherically relations or Bartlett. The output value of the KMO
test is between 0.50 and 0.7, which indicates that the sample size is acceptable. According to
Bartlett's test (sphericity of relationships), hypothesis H1 has been confirmed at the confidence
level of 99%. Fitting means matching the model observed in the sample with the model expected
in the real community. Among the fit indices that have been presented for PLS in recent years,
only the SRMR index has stability and the ability to adapt observations to the realities of society.
The appropriate value for this index is considered to be less than 0.08. The results show that the
value of this index is lower than the critical value. Therefore, the fit (quality) is confirmed based
on this test.

Conclusion

The results obtained from structural equations indicate that the company's brand has a
direct effect on brand awareness. This finding is consistent with the results of the studies
of Masadeh et al. (2021) and Ray et al. (2021) and confirms their results. In explaining
this finding, Krishnamurthy and Kumar (2018) noted that brand image is better for
customers who have more involvement with the brand. Therefore, in such cases, it is
necessary to have a strong brand image that guarantees future enjoyment and also
increases trust between the organization and consumers. Also, Keller (1993) stated that a
particular brand has a favorable level of brand equity when users respond positively to the
brand's marketing activities (e.g. advertising) than what they do during the same activities.
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