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ABSTRACT

The gradual deterioration of the natural environment and increasing criticism and
actions by environmental activists highlight that consumers' purchasing decisions
are becoming increasingly important in the consumption of green products. Thus,
this research aimed to identify the determinants of green product purchase intention
among healthcare workers in Yasouj City to provide effective strategies for
promoting this behavior. The research method is descriptive-analytical and was
conducted through a survey. The statistical population consisted of all permanent,
fixed-contract, and temporary nurses of Shahid Beheshti Hospital in Yasouj City,
totaling 267 individuals. A sample of 196 participants was selected using simple
random sampling. The data collection tool was a researcher-developed
questionnaire. Its validity was confirmed by expert evaluations, and reliability was
established through a pilot study and calculation of Cronbach’s alpha coefficients
(0.70-0.91). After data collection, statistical analysis was performed using SPSS
22.0 software. Based on the findings, the majority of respondents intended to
purchase green products. The results of the path analysis showed that norms
regarding green products were the strongest predictors of purchase intention,
followed by perceived values, perceived behavioral control over purchasing green
products, and attitudes toward purchasing green products. Since norms have the
greatest impact on the intention to purchase green products, planners and marketers
can utilize appropriate communication channels to promote green consumption and
pro-environmental behaviors. Additionally, the government should develop
incentives and regulatory policies to encourage both producers and consumers to
engage in green product consumption.
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Attitude toward GP refers to the positive or negative evaluation of
purchasing green products and was measured using 13 items categorized into
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four domains: "Attitude toward the environment" — a cognitive belief about
saving or reducing damage to the environment (Dhir et al., 2021), measured
by 3 items; "Health consciousness" — the attention and awareness toward
one’s own health, family, and the environment, measured by 4 items;
"Perceived Product Necessity” — an individual’s understanding of the
importance of producing GPs, measured by 3 items; and "Attitude toward
Healthy Products” — an individual’s evaluation of using healthy products,
measured by 3 items. The questions were asked in the form of a 5-item Likert
scale.
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15 (0.70) b - - . .
ability and sufficient resources to perform a specific behavior (Zayed et al., Perceived
2022). In this study, behavioral control factors were measured with 15 items  behavioral
divided into five categories: previous experience with purchasing GPs  control to
(measured by 2 items); trust in products, services, brands, or companies purchase
(Nguyen et al., 2021) (measured by 3 items); eco-label serving as guidance GP
for choosing environmentally supportive products (measured by 4 items);
accessibility to green products (measured by 3 items); and cost related to
green purchasing behavior (Keshavarz and Karami, 2016) (measured by 3
items). The questions were set in a five-point Likert scale format.
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Norms were measured in two sections: social norms and personal norms, = =™
with a total of 18 items on a Likert scale. Social norms are a form of social Norms
control that determines the expected behaviors in a society (Salehi & regaring GP
Emamgholi, 2016). Social norms were measured in two categories: peer,
family, and coworker pressures (5 items) and government initiatives (4
items). According to Schwartz, personal norms are moral obligations that
lead individuals to follow specific behaviors (Viccaro et al., 2023). Personal
norms were measured by 9 items in three categories: responsibility (3 items),
self-interest (4 items), and future orientation (2 items).
Iy oo/ Blaal ol 4 oldl olowod (gly cuslio (b )lidy a8 diiwns olajlo g Blaal e ba i)l
Fyled iyl ayas gl ladl b oead S sla syl L(Jung et al., 2020) w1l e
Ghisle 4 da55 atd Hlox 0 slanF can @ )SJ cab LB > 4,65 VY L (Schwartz, 1992) Sy iyl
WS )ﬁﬁ”dlﬁjsbijd))éL;L-S@dqg‘d)\féléébmm? ol
21(0.91) g = .
Values convey goals and needs that motivate individuals’ appropriate  Percieved
behaviors to achieve these goals/needs (Jung et al., 2020). Adopted from values

Schwartz's value theory (1992), perceived values were measured by 21 items
using a seven-point Likert scale in four categories: self-transcendence,
conservation, self-enhancement, and openness to change.




Zowb e Codls 055> SIS dallland jgo s Y guao )5 duad 048 e (glaojls (o lolid 1y Ked g 0315y pud Al

SWT Cu p3) 455 dlani
(Elsss Fllos [ ogide by 25 1 i
Number of measures Conceptual/applied definitions Variables
(Cronbach’s alpha
coefficient)
Batool et al., ) cuol liolajls (13,5 03,91 jglatods s Y guase by 3 4 0435 B yune lod
= 0L pilbee Mol =1) ) slan 5 g @S b QB > S (4355 F) L s aab (2023 S b
4(0.88) _— 8 e e SIS e &
The intention to purchase green products refers to the inclination of GP

consumers to purchase green products in order to meet their needs (Batool et~ purchasing

al., 2023). Purchase intention was measured using a four-item Likert scale intention
ranging from 1 (strongly disagree) to 5 (strongly agree).
& ol jow &Y guame B ppao Jl HBEAES e (2T line ow Y guane 4 G il a i i
b ot Sy (b (299> 455 T B )3 g 09 00 Sl 81 S sy e
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Knowledge about green products refers to the level of consumer awareness Knowledae
regarding green product consumption, which influences individuals' behavior of GP 9
and was measured using a four-item dichotomous scale.
Glyssl b Jby YVAYFARDA/EY ¢)boSoul ol uSile g g il

w2y Vgl o35 Jb) ok L) Jlo 1Y 391 5bsSoely e Sle dnetly Lull

OA N g @ o] Sl g JBls ol A Hlae Gl ol
il lodgs 350 (55 AY) (gl Sl (coss 390> 92 L
Syme ile g Jalio (o)> FY/FD) ,a5 AY (Jab cunsg
Do (Ul ¥ lme Gl o) Sl V8 e Mpuass (:Slye biogy

Sydl 5 1) jew OV game Ly dab p Phe slb e
LB 0, el el p e e Ll ddllesdge

ool Cgllas o Jgarmo

(N=145) dalllasd ygo 3131 55 juaw Y guasre Sy )5 Juab S50 (glo puiite Cumdg Y Jouda
Table 2. The Status of Variables Influencing Green Products (GP) Purchasing Intention Among Respondents
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Table 3. Results of Regression Analysisof Green Products Purchasing Intention among Health Workers in

Yasouj City
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Table 4. Path Analysis of Research Model
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