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Tourism, particularly cultural tourism, has the potential to create new opportunities 

for knowledge, development, and sustainability, playing a crucial role in the Gross 

Domestic Product (GDP) of nations. In this context, identifying and effectively 

utilizing local tourism resources is essential for the growth of this industry. This 

study examines the role of museums in fostering the development of cultural 

tourism in Tehran, focusing on the interactions among factors influencing this 

process. A qualitative research approach is employed, incorporating content 

analysis and Interpretive Structural Modeling (ISM) techniques. The findings draw 

on the perspectives of cultural tourism experts, professionals from the Cultural 

Heritage, Handicrafts, and Tourism Organization, and museum managers. The 

results highlight that the role of museums in preserving Tehran's historical and 

cultural artifacts, along with the architecture and design of museums in attracting 

tourists, has a significant influence with low dependence. Conversely, factors such 

as the connection of museums to Tehran's history and culture, their educational and 

cultural impact on attracting tourists, their role in presenting Tehran to cultural 

visitors, and their contribution to national and cultural identity exhibit both high 

influence and high dependence. Moreover, the role of museums in promoting 

cultural identity, the thematic diversity of museum content, the representation of 

local handicrafts and arts, the enhancement of cultural exchanges, the development 

of organizational culture, and the increase in public awareness of cultural values 

also show high influence and dependence. However, the factor of enhancing the 

mindset of cultural tourists demonstrates low influence but high dependence. 
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Introduction 

The dynamic tourism industry, with its promising future, continues to attract increasing investments. As 

a powerful tool in the hands of governments, tourism not only introduces their cultures to the world but 

also offers cultural, economic, social, and security benefits. Cultural tourism, rooted in heritage, is a 

formidable force in constructing and preserving national identity while acting as a means to attract 

tourists. By showcasing cultural heritage, the tourism industry presents contemporary national concepts 

to a global audience (Modabber Khaknezhad et al., 2021). In other words, alongside their economic 

development, some countries aim to project their culture to other societies through the expansion of 

tourism (Haj Agha Mir et al., 2022). 

Tourism, as a cultural phenomenon, provides a platform for the interaction and exchange of cultural 

and social experiences among diverse communities. This phenomenon is directly linked to human 

motivations, desires, and needs, which are deeply rooted in the culture of their society (Mai et al., 2023). 

Culture, as a comprehensive and unique system, is embedded in the collective unconscious of 

individuals within a society, influencing their actions, behaviors, and thoughts across all aspects of life 

(Basouli, 2020). A nation's culture is reflected in its tourist attractions, and by engaging with these 

cultural values, tourists are drawn closer to the depths of that nation’s history and identity. 

Museums, as one of the most significant tourist attractions, play a prominent role in drawing tourists 

and offering services. These venues serve as platforms to amplify the voice of cultural heritage to the 

public. Museums' activities are fundamental to preserving the artifacts housed within them (Torabi 

Farsani et al., 2023). 

Museums hold a pivotal role in interpreting and preserving cultural heritage. In recent years, one of 

their primary objectives has been to organize educational and recreational activities, enabling visitors to 

engage with and learn in these artistic and cultural spaces (López Ronco et al., 2023). As public 

institutions with profound social responsibilities, museums contribute to fostering a healthy, informed, 

and joyful society (Weber, 2022). Tourist destinations such as museums act as essential venues for 

presenting a nation’s unique identity, showcasing historical records that affirm the legacy and existence 
of a people (Wang & Meng, 2023). 

The significance of national culture lies in its function as the repository of a society's ideas, ideals, 

values, and traditions, cultivated over generations. It fosters emotional bonds and solidarity, uniting 

people through shared heritage. The preservation and nurturing of a nation's cultural fabric ensure its 

survival while safeguarding the dignity and resilience of its people. When culture is deeply rooted in 

history and infused with innovation and creativity, it serves as a robust defense against external cultural, 

spiritual, and moral encroachments (Mai et al., 2023; Mir Sondosi, 2020; Mohseni, 2014). 



Mohammadi & Basouli       Investigating the Contributory Factors in the Development of Cultural Tourism in Tehran … 

61 

Museums, as educational institutions, hold substantial potential for advancing sustainable tourism. 

However, the connection between museums and non-governmental organizations (NGOs) in Iran 

remains limited, with ICOM being the sole active NGO in this field. Strengthening collaboration 

between NGOs and museums could play a pivotal role in raising awareness of the challenges hindering 

sustainable tourism (Torabi Farsani et al., 2023). 

In this context, the present article delves into the factors influencing the development of cultural 

tourism, with particular emphasis on the role of museums. The study begins by introducing the concept 

of cultural tourism and highlighting its importance. It then explores the key factors shaping the 

development of cultural tourism, including history, local identity, art and culture, tourism infrastructure, 

and communication. The article examines museums’ roles as vital instruments for fostering cultural 
tourism by evaluating their impact on enhancing cultural awareness, safeguarding cultural heritage, 

creating educational and recreational spaces, and boosting local economies through tourism. Finally, the 

article provides strategies and recommendations for strengthening the role of museums in promoting 

cultural tourism. Through a thorough and insightful analysis, this work offers valuable guidance for 

scholars, tourism professionals, and policymakers seeking to enhance the contribution of museums to 

cultural tourism and to utilize the sector’s potential for sustainable development. 

Literature Review and background review 

Culture and Tourism 

The relationship between tourism and culture has undergone significant transformations over the past 

century, remaining complex and multifaceted. Tourism serves as a powerful tool for the cultural 

development of nations, while culture, in turn, acts as a primary catalyst for tourism, particularly in 

countries like Iran. Tourism managers face the continuous challenge of meeting market demands, 

responding to global crises, addressing the fluctuations of seasonal tourism, and mitigating the risks of 

mass tourism, which can threaten historical, artistic, environmental, or landscape heritage. 

Given the rising global interest in travel, each country must devise strategies to attract tourists in a 

manner that aligns with its socio-economic development goals and infrastructure capacity (Penacho et 

al., 2023). Tourism, as a dynamic and systematic activity, offers tourists opportunities for personal 

transformation and renewal, creating spaces conducive to meaningful changes and novel experiences. 

By nature, tourism lacks an inherent order; its meanings are not predetermined in the actions of tourists. 

Instead, the tourism experience is accompanied by a cognitive component that arises from the 

interpretations and meanings tourists assign to the phenomenon and the sites they visit. Consequently, 

the situations encountered by tourists are not fixed but are continuously shaped and reshaped by their 

perceptions (Soltanynezhad & Shahriyari, 2023). 
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 Tourism offers numerous practical benefits. It fosters mental well-being, enhances intellectual 

capital, broadens perspectives, and facilitates connections and interactions with individuals from diverse 

cultural backgrounds. Ultimately, it helps create and sustain a network of social relationships that can 

be essential for both personal and professional lives (Ibrahim & Adamu, 2020). At its core, tourism is a 

cultural phenomenon that deepens exchanges and interactions, linking people, motivations, desires, 

needs, and aspirations shaped by their respective cultures. As a cultural force, the growth of tourism 

unlocks countless opportunities for cultural exchange between visitors and host communities. 

Consequently, culture assumes multiple roles within the tourist experience (Calvi & Moretti, 2020). 

Tourism plays a vital role in fostering awareness of one another’s lifestyles, thereby strengthening 
connections between the cultures of different nations. This has contributed to the rapid rise of cultural 

tourism, a form of tourism most closely tied to culture, surpassing other types of tourism in popularity 

worldwide. Culture, as a rich source of tourism, vividly showcases its tangible and intangible heritage 

to cultural tourists. Interactions between cultures provide individuals with a broad array of choices and 

opportunities to engage in diverse fields (Mohammad Esmail, 2022). 

Culture encompasses both the spiritual and material values created by humanity throughout history. 

Each culture, in its respective era, reflects the level of progress and technological advancements 

achieved, along with the productive experiences in work, science, literature, education, arts, ideals, and 

social institutions that define human life. In essence, culture represents the way of life of each nation. It 

includes all creations, accumulations, achievements, regulations, beliefs, customs, arts, and shared 

knowledge passed down from one generation to the next (Hassanvand & Sattari Sarbanqoli, 2023). 

Cultural tourism 

The term "cultural tourism" gained prominence in the 1980s, coinciding with a rise in international visits 

to notable landmarks and attractions. During this time, it was considered a form of "virtuous" travel, 

valued for its potential to preserve local cultural heritage and bolster local economies (Richards, 2018). 

Although the concept of cultural tourism became a research focus in the late twentieth century, it was 

not formally defined until 2002 (Matteucci & Zumbusch, 2020). 

Cultural tourism, as a vital branch of the tourism industry, plays a key role in promoting the culture 

and history of societies. Rooted in cultural experiences, it involves understanding local history, art, and 

traditions while engaging with diverse communities. It is often viewed as a favorable alternative to 

traditional tourism, capable of mitigating the negative impacts associated with over-tourism in popular 

destinations (Hojjati et al., 2023). This form of tourism blends conventional offerings, such as 

restaurants and entertainment, with cultural heritage attractions like museums, galleries, and cultural 

events. It requires investment in cultural assets, including local cuisine, historical landmarks, traditions, 
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and customs (Kontogeorgis & Varotsis, 2022). The primary goal is to satisfy curiosity and deepen 

understanding of culture and humanity by immersing travelers in the history, architecture, economy, 

society, and lifestyle of the destination (Baquero & Rivelles, 2020). 

Cultural tourism is presented as a modern and promising alternative for fostering tourism 

development across various regions. The need for sustainable tourism development is widely recognized 

by national and international organizations (Adam et al., 2018). According to the World Tourism 

Organization, cultural tourism has grown significantly faster in developing countries than other forms 

of tourism, representing a substantial share of the global market. Continued growth is anticipated, with 

UNWTO reporting in 2018 that cultural tourism accounted for nearly 39% of all tourist activities 

(Matteucci et al., 2022). The revitalization of ancient structures, the highlighting of significant sites, and 

the recreation of collective memories and places of belonging are among the first steps in fostering 

mental engagement with historical environments, ultimately shaping the phenomenon of cultural 

tourism. Regional distinctions, racial and ethnic origins, history, and contemporary features including 

the interwoven elements of traditions and experiences reveal the identity of a nation and its people, 

serving as a reflection of its land (Manola, 2022). 

Cultural tourism is generally categorized into two main types. The first involves visits to tangible 

sites, such as museums, historical landmarks, archaeological sites, and architectural marvels. The second 

encompasses intangible heritage elements, including customs, cultural practices, traditional livelihoods, 

and anthropological insights (Abbaszadeh & Isham, 2016). In countries like Iran, which possess 

significant potential for attracting cultural tourists, cultural tourism can serve as a powerful tool for 

exploring and strengthening cultural identity by emphasizing cultural symbols (Hassanvand & Sattari 

Sarbanqoli, 2023). 

Cultural tourism now constitutes a significant portion of global travel demand. It serves as a 

compelling attraction for many, with global mobility trends indicating steady growth in the sector. 

Cultural tourism, in particular, has experienced notable expansion, bringing new pressures and demands 

on the industry (Sanagustín-Fons et al., 2020). However, this growth can sometimes lead to a distorted 

and inauthentic portrayal of cultural identity, shaped by market demands and economic interests, 

potentially resulting in the de-identification of host societies. In light of cultural globalization, there is 

increasing emphasis on sustainability, with cultural tourism emerging as an invisible export that offers 

significant benefits to regions and countries (Nedae Tousi & FarkhondehKish, 2018). 

Museums and Cultural Tourism 

Museums play a vital role in safeguarding cultural heritage and creating a meaningful link between 

historical and contemporary contexts. These institutions have evolved from static collections of artifacts 
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into dynamic spaces that encourage active public participation. By offering immersive and educational 

experiences, museums cater to the diverse preferences of their audiences, combining enjoyment with 

instruction. Like any impactful educational tool, museums strive to satisfy sensory needs in an engaging 

manner while achieving their social objectives (Wang & Meng, 2023). 

As the most visited cultural attractions globally, museums extend their role beyond recreation to 

include community enrichment. They host educational and leisure activities that enhance quality of life. 

Acknowledging the multifaceted contributions of museums is essential to addressing visitor needs and 

showcasing the role of cultural attractions in enriching human experiences. The well-being and comfort 

of visitors are increasingly recognized as key outcomes of museum experiences, emphasizing their 

broader social impact (Šveb Dragija & Jelinčić, 2022). 
Many tourists visit museums to delve into the art, history, and culture of their travel destinations, 

reinforcing the significance of these institutions as cultural hubs (Richards, 2018). Over time, museums 

have transitioned from ancient temples to influential social institutions that actively construct meaning. 

They serve as custodians of collective memory, fostering a deeper understanding of identity and a sense 

of place among their audiences (Herman et al., 2023). 

The International Council of Museums (ICOM) redefined the role of museums in 2022, 

emphasizing their modern responsibilities and societal impact. According to ICOM: 

"Museums are inclusive, democratic spaces for critical dialogue on the past and future. They address 

current conflicts, preserve artifacts for future generations, protect cultural diversity, and ensure equal 

access to heritage for all, holding these treasures in trust for society" (Kusbiantoro et al., 2022). 

Museums offer a distinct platform for experiential and emotional learning that is unmatched 

elsewhere (Weber, 2022). As cultural and artistic hubs, they connect citizens directly with their heritage, 

facilitate informal education, and provide unique urban cultural tourism experiences. They are 

instrumental in interpreting and preserving cultural heritage, serving as open community learning spaces 

with broad societal recognition as centers for heritage education (Bonilla Sánchez, 2022). 

Preserving cultural heritage involves embracing contemporary advancements while reinterpreting 

traditions through new perspectives. This process seeks sustainable and living elements within cultural 

practices, emphasizing the importance of acknowledging and promoting heritage (Shalbafiyan et al., 

2021). Museums play a critical role in safeguarding the past while connecting it to future generations. 

They open doors to art, science, and diverse civilizations, offering visitors unparalleled opportunities 

for education and reflection. By introducing contemporary national arts to global audiences, museums 

facilitate cultural exchange and foster relationships with international scientific and cultural institutions. 

Visiting museums inspires admiration and awe, fostering understanding of the histories and cultures 

of both one's own and other nations. This deepened awareness promotes empathy and contributes to 
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global harmony and peace (Porfaraj & Ahmadi, 2023). Beyond their cultural significance, museums also 

serve as repositories of human knowledge and experience. They bridge the past and present, showcasing 

humanity's shared heritage and its connection to the natural world through the lenses of history and 

geography. 

Economically, museums create jobs for local communities, attract tourists, and stimulate local 

businesses. They foster the development of infrastructure, playing a pivotal role in promoting 

sustainable tourism. By raising awareness about the importance of preserving cultural heritage, 

museums encourage visits to historical sites, supporting their conservation efforts. 

Given the multifaceted contributions of museums across cultural, educational, and economic 

domains, providing them with robust support is essential for ensuring their continued impact (Kannike 

et al., 2021).  

In their article titled "Determining the Meaning of Cultural Consequences of Communication with 

an Emphasis on Tourism Development (Case Study: Kong Native Community)," Soltanynezhad and 

Shahriyari (2023) examine both the positive and negative impacts of tourism. On the positive side, 

tourism has been shown to improve social services, transportation, recreational facilities, and cultural 

activities. It also promotes pride in local traditions and culture, enhances the quality of life, and 

strengthens social capital. However, the negative socio-cultural effects of tourism include cultural shifts, 

changes in lifestyle, alterations in social life and societal values, increased crime rates, overcrowding, 

and noise pollution. 

Rokneddin Eftekari et al. (2020) conducted a study on the factors influencing experiential tourism 

development in nomadic areas, with a focus on the Qashqai nomads. The study identified the most 

significant factors affecting the perceived tourist experience, which included tangible cultural 

components, the sense of place perception, intangible cultural elements, and perceived quality. 

Ghasemi et al. (2020), in their study "Cultural Impacts of Tourism on Host Communities," explored 

the economic and cultural impacts of tourism in the Hooraman region of Kurdistan province. Their 

research highlighted negative consequences, such as changes in clothing styles, damage to the local 

ecosystem, promotion of drug use and addiction, harassment, physical conflicts, poor-quality tourism, 

shifts in the socio-economic life of residents, erosion of trust in foreign tourists, and adverse effects on 

traditional lifestyles. 

Šveb Dragija and Jelinčić (2022) in their research "Can Museums Help the Growth of Visitors? A 

Review of Studies of Mental Health in Museums" emphasized the social value of museums and their 

capacity for long-term impact. Museums, as major cultural attractions, have the potential to enhance the 

psychological well-being of visitors, contributing to their flourishing. The study found that museums 

positively influence the mental health of visitors and stakeholders. 



International Journal of Tourism, Culture and Spirituality, 2024, 7(2) 

66 

In their study "Cultural Tourism in Developed Island Tourism Destinations: Development of an 

Alternative Tourism Model in Corfu," Kontogeorgis and Varotsis (2022) observed that cultural tourism 

is closely tied to local attractions and sights. They suggested that cultural tourism could serve as an 

alternative model, with the potential to increase tourism revenues and improve living standards in mature 

destinations like Corfu. The authors recommended that tourism policies and destination marketing focus 

on promoting this alternative tourism model. 

Burksiene et al. (2022) conducted research on "Service Quality Management in Museums Using 

the SERVQUAL Model" in Lithuania. Their findings revealed that the most important dimensions of 

service quality in museums are reliability, tangibility, and empathy, with reliability being a key factor 

in visitor satisfaction. 

Lastly, Alobeidat (2018) examined the transformation of heritage and socio-cultural effects of 

tourism in Umm Qais. His research revealed that tourism profoundly alters both tangible and intangible 

heritage in host communities, leading to significant changes in traditions and societal roles. 

Research methodology  
This study employed a qualitative approach, with a descriptive data gathering method, and falls under 

applied research based on its objectives. To investigate the contributory factors in the development of 

cultural tourism, with an emphasis on the role of museums, the study reviewed existing literature and 

conducted structured interviews with tourism experts. The data were analyzed using content analysis. 

The experts selected for the study were tourism professors, chosen based on criteria including theoretical 

expertise, practical experience, willingness and ability to participate, and accessibility. A total of 15 

experts were selected through targeted sampling until data saturation was reached. 

Content analysis, a widely used method for analyzing texts, was applied to examine the research 

data. It allows researchers to identify recurring themes, words, or concepts in texts and analyze their 

relationships. By systematically identifying these elements, content analysis provides insights into the 

messages conveyed, the author's perspective, the intended audience, and the broader cultural and 

historical context. 

For data collection, in-depth, unstructured interviews were conducted with the experts. These 

interviews used open-ended questions to extract factors influencing cultural tourism development, 

particularly the role of museums. The unstructured nature of the interviews allowed for flexibility and 

depth, making it an ideal approach for qualitative research. Through these interviews, 14 factors 

affecting cultural tourism development were identified, based on expert consensus. Factors were 

included for analysis if the majority of experts agreed on their importance, and those widely rejected 

were excluded. 
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Given the limited number of experts and the qualitative nature of the Interpretive Structural 

Modeling (ISM) method, central tendency measures like the mean were not suitable for selecting factors. 

Instead, the mode of expert opinions was used to identify the most significant factors for analysis. 

ISM is a method that interprets expert views and establishes the relationships between different 

concepts within a problem. It provides a comprehensive structure for complex concepts and helps 

identify the prioritization and sequencing of elements' influence on one another. It also determines the 

direction and strength of the relationships between elements, organizing them into a hierarchical 

structure (Morovati Sharifabadi & Asadian Ardakani, 2013). 

Findings 

The First Stage: In the initial stage, a review of the research background and an in-depth literature study 

were conducted to identify and extract the factors influencing the development of cultural tourism, with 

a particular focus on the role of museums in Tehran. This phase led to the identification of 15 key factors. 

Table 2 presents the contributory factors in the development of cultural tourism, emphasizing the role 

of museums, based on both the research literature and expert opinions. 

Table 1. Investigating the Contributory Factors in the Development of Cultural Tourism in Tehran with 

Emphasis on the Role of Museums 

Row Factors 

1 The role and relationship of museums with the history and culture of Tehran 

2 Educational and cultural effects of museums in attracting cultural tourists 

3 The role of museums in introducing Tehran to cultural tourists 

4 The role of museums in preserving and conserving the historical and cultural monuments of Tehran 

5 The connection of museums with the national and cultural identity of Tehran 

6 The role of museums in attracting cultural tourists 

7 The role of museums in the development of cultural identity 

8 Thematic and content diversity of museums 

9 Architecture and design of museums in attracting the attention of tourists 

10 Handicrafts and local arts of Tehran 

11 Promotion of cultural communication between different regions 

12 Development of organizational culture in society 

13 Improving the thinking and mentality of cultural tourists 

14 Raising the level of public knowledge of cultural values 

The Second Stage: The Second Stage of the Interpretive Structural Modeling (ISM) Approach involves 

creating the Structural Self-Interaction Matrix (SSIM). This matrix captures the relationships between 

the identified factors. The process of building the SSIM involves determining the type of interaction 

between each pair of factors. The four symbols used are as follows: 
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 V: There is a one-way relationship from factor i to factor j. 

 A: There is a one-way relationship from factor j to factor i. 

 X: There is a two-way relationship between factors i and j (i.e., mutual influence). 

 O: There is no relationship between factors i and j. 

This matrix allows for an analysis of the interrelationships and dependencies between the factors, 

which helps clarify the hierarchical structure and causal relationships within the system of cultural 

tourism development.  

Table 2. Structural autocorrelation matrix 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 

The role and relationship of museums with 

the history and culture of Tehran 
 A V X X V V V V O V O V V 

The educational and cultural effect of 

museums in attracting cultural tourists 
  V A A X V O A A V V V V 

The role of museums in introducing Tehran 

to cultural tourists 
   O X V A A A A V O V V 

The role of museums in preserving and 

maintaining the historical and cultural 

monuments of Tehran 

    X V V V O O O O O V 

The connection of museums with the 

national and cultural identity of Tehran 
     V X O A O V O V V 

The role of museums in attracting cultural 

tourists 
      X A A O V O V V 

The role of museums in the development of 

cultural identity 
       A A A O V O X 

Thematic and content diversity of museums         A A O V O X 

Architecture and design of museums in 

attracting the attention of tourists 
         O V V V V 

Handicrafts and local arts of Tehran           A O V V 

Promotion of cultural communication 

between different regions 
           X V V 

Development of organizational culture in 

society 
            V V 

Improving the thinking and mentality of 

cultural tourists 
             V 

Raising the level of public knowledge of 

cultural values 
              

Third Stage: In this stage, the data from the Structural Self-Interaction Matrix (SSIM) is used to develop 

a Reachability Matrix.  

Third Stage: The next step involves the creation of the initial Reachability Matrix. To do this, the 

letters in the self-interaction matrices are first converted into numbers (0 and 1) according to modeling 

rules. Since 16 questionnaires were completed in this study, there are 16 corresponding reachability 
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matrices, which need to be combined into a single unified matrix. The diagonal elements of the matrix 

are assigned a value of 1. In this way, the final initial reachability matrix is obtained. 

Table 3. Final table of overall primary achievement 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 

1  0 1 1 1 1 1 1 1 0 1 0 1 1 

2 1  1 0 0 1 1 0 0 0 1 1 1 1 

3 0 0  0 1 1 0 0 0 0 1 0 1 1 

4 1 1 0  1 1 1 1 0 0 0 0 0 1 

5 1 1 1 1  1 1 0 0 0 1 0 1 1 

6 0 1 0 0 0  1 0 0 0 1 0 1 1 

7 0 0 1 0 1 1  0 0 0 0 1 0 1 

8 0 0 1 0 0 1 1  0 0 0 1 0 1 

9 0 1 1 0 1 1 1 1  0 1 1 1 1 

10 0 1 1 0 0 0 1 1 0  0 0 1 1 

11 0 0 0 0 0 0 0 0 0 1  1 1 1 

12 0 0 0 0 0 0 0 0 0 0 1  1 1 

13 0 0 0 0 0 0 0 0 0 0 0 0  1 

14 0 0 0 0 0 0 1 1 0 0 0 0 0  

Fourth Stage: Final Reachability Matrix: In this step, internal consistency among the factors must be 

established. In the table below, the cells marked with an asterisk (*) indicate that they were initially zero 

in the reachability matrix but were updated to one after achieving consistency. 

Table 4. Table of final Reachability matrix and influence-dependence analysis 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 
Influence 

power 

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 

2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 

3 1 1 1 1 1 1 1 1 0 1 1 1 1 1 13 

4 1 1 1 1 1 1 1 1 1 0 1 1 1 1 13 

5 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 

6 1 1 1 0 1 1 1 1 0 1 1 1 1 1 12 

7 1 1 1 1 1 1 1 1 0 0 1 1 1 1 12 

8 0 1 1 0 1 1 1 1 0 0 1 1 1 1 10 

9 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 

10 1 1 1 0 1 1 1 1 0 1 1 1 1 1 12 

11 0 1 1 0 0 0 1 1 0 1 1 1 1 1 9 

12 0 0 0 0 0 0 1 1 0 1 1 1 1 1 7 

13 0 0 0 0 0 0 1 1 0 0 0 0 1 1 4 

14 0 0 1 0 1 1 1 1 0 0 0 1 0 1 7 

degree of 

dependence 
9 11 12 7 11 11 14 14 5 9 12 13 13 14 
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Fifth Stage: Determining the Levels of Variables: In this step, the variables of the model are 

categorized according to the prescribed guidelines. To determine the level and priority of each variable, 

the reachability set and antecedent set for each factor are identified. The reachability set of a factor 

includes the factors that can be reached through it, while the antecedent set includes the factors that can 

lead to it. This process is carried out using the reachability matrix. After determining the reachability 

and antecedent sets for each factor, the common elements in both sets are identified. Once these sets are 

determined, the next step is to assign levels to the factors. The level of a factor indicates whether it 

influences other factors or is influenced by them. Factors at the highest level (Level 1) are influenced 

by other factors but do not influence any others. The factor at the first level is the one where the 

reachability set and the common elements are completely identical. After identifying this factor or 

factors, they are removed from the table, and the next level is formed with the remaining factors. At 

Level 2, these factors influence those at Level 1, while themselves being influenced by factors at Level 

3. This process continues until all factors have been assigned a level. 

Table 5. Determining the levels of variables 

Criteria Input (effectiveness) output (effectiveness)  Share level 

7 1,2,3,4,5,6,7,8,9,10,11,12,13,14, 1,2,3,4,5,6,7,8,11,12,13,14, 1,2,3,4,5,6,7,8,11,12,13,14, 1 

8 1,2,3,4,5,6,7,8,9,10,11,12,13,14, 2,3,5,6,7,8,11,12,13,14, 2,3,5,6,7,8,11,12,13,14, 1 

14 1,2,3,4,5,6,7,8,9,10,11,12,13,14, 3,5,6,7,8,12,14, 3,5,6,7,8,12,14, 1 

13 1,2,3,4,5,6,7,8,9,10,11,12,13, 13, 13, 2 

10 1,2,3,5,6,9,10,11,12, 1,2,3,5,6,10,11,12, 1,2,3,5,6,10,11,12, 3 

11 1,2,3,4,5,6,7,8,9,10,11,12, 2,3,10,11,12, 2,3,10,11,12, 3 

12 1,2,3,4,5,6,7,8,9,10,11,12,14, 10,11,12, 10,11,12, 3 

1 1,2,3,4,5,6,7,9,10, 1,2,3,4,5,6,9, 1,2,3,4,5,6,9, 4 

2 1,2,3,4,5,6,7,8,9,10,11, 1,2,3,4,5,6,9, 1,2,3,4,5,6,9, 4 

3 1,2,3,4,5,6,7,8,9,10,11,14, 1,2,3,4,5,6, 1,2,3,4,5,6, 4 

5 1,2,3,4,5,6,7,8,9,10,14, 1,2,3,4,5,6,9, 1,2,3,4,5,6,9, 4 

6 1,2,3,4,5,6,7,8,9,10,14, 1,2,3,5,6, 1,2,3,5,6, 4 

4 1,2,3,4,5,7,9, 4,9, 4,9, 5 

9 1,2,4,5,9, 4,9, 4,9, 5 

In the final model of the research, the levels are determined as follows: 

Level 1: The role of museums in the development of cultural identity, the thematic and content diversity 

of museums, and raising public awareness of cultural values. 

Level 2: Enhancing the thinking and mindset of cultural tourists. 

Level 3: Handicrafts and local arts of Tehran, promoting cultural communication between different 

regions, and developing organizational culture in society. 
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Level 4: The role and connection of museums with the history and culture of Tehran, the educational 

and cultural impact of museums in attracting cultural tourists, the role of museums in introducing Tehran 

to cultural tourists, and the connection of museums with the national and cultural identity of Tehran. 

Level 5: The role of museums in preserving and maintaining the historical and cultural heritage of 

Tehran, and the architecture and design of museums in attracting tourists. 

In the next step, based on the determined levels and the final reachability matrix, the model is 

constructed. This model is presented in Figure 1. 

 

  

                                                

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Investigating Contributory Factors in the Development of Tehran Cultural Tourism with 

Emphasis on the Role of Museums 
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dependence on the driving factors, are considered dependent factors. Based on their influence and 

dependence power, four groups of elements can be identified: 

1. Autonomous: Factors with both low influence and low dependence. 

2. Dependent: Factors with low influence but high dependence. 

3. Linking (Connected): Factors with both high influence and high dependence. 

Independent: Factors with high influence but low dependence. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Diagram 1. Influence – Dependency 

According to Diagram 1, the factors "The role of museums in preserving and maintaining the historical 
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communication between different regions," "Developing organizational culture in society," and "Raising 

public awareness of cultural values" all exhibit both high influence and high dependence. Lastly, the 

factor "Enhancing the thinking and mindset of cultural tourists" shows low influence and high 

dependence.. 

Results/Discussion/Conclusion 

In the final research model, the levels of the model are specified as follows: 

 Level 1: The role of museums in the development of cultural identity, thematic and content 

diversity of museums, raising the level of public awareness of cultural values. 

 Level 2: Improving the thinking and mentality of cultural tourists. 

 Level 3: Handicrafts and local arts of Tehran, promotion of cultural communication between 

different regions, development of organizational culture in society. 

 Level 4: The role and connection of museums with the history and culture of Tehran, the 

educational and cultural effect of museums in attracting cultural tourists, the role of museums in 

introducing the city of Tehran to cultural tourists, the connection of museums with the national 

and cultural identity of Tehran, the role of museums in the development of cultural identity. 

 Level 5: The role of museums in preserving and maintaining the historical and cultural 

monuments of Tehran, the architecture and design of museums in attracting tourists. 

According to the influence-dependence diagram, the factors "The role of museums in preserving 

and maintaining the historical and cultural monuments of Tehran" and "The architecture and design of 

museums in attracting the attention of tourists" have high influence power and low dependence. On the 

other hand, the factors "The role and connection of museums with the history and culture of Tehran," 

"The educational and cultural effect of museums in attracting cultural tourists," "The role of museums 

in introducing the city of Tehran to cultural tourists," "The connection of museums with the national 

and cultural identity of Tehran," "The role of museums in attracting cultural tourists," "The role of 

museums in developing cultural identity," "The thematic and content diversity of museums," 

"Handicrafts and local arts of Tehran," "Promoting cultural communication between different regions," 

"Developing organizational culture in society," and "Raising public awareness of cultural values" have 

both high influence and high dependence. The factor "Enhancing the thinking and mindset of cultural 

tourists" has low influence power and high dependence. 

Based on the above findings, it can be concluded that Travel, beyond being a source of fun and 

entertainment, has become a powerful tool for learning about people's lives, the world around them, and 

enriching one's vision and attitude. Culture is an irreplaceable attraction in the tourism industry, acting 

as a factor that attracts tourists, ensuring the stability and sustainability of the social system, and playing 
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a key role in the development of the socio-cultural dimensions of societies. Among different types of 

travel, cultural tourism plays a central role in the development and sustainability of societies and is 

known as a driving force in global development. In fact, culture and tourism share a two-way and 

complementary relationship, and museums are the pillars of cultural tourism, playing an essential role 

in its development throughout history as the keepers of cultural treasures. 

The findings of this research show that the role of museums in preserving the historical and cultural 

monuments of Tehran, as well as the architecture and design of museums, have a high influence on 

attracting the attention of tourists. As custodians of history and culture, these cultural institutions play a 

central role in Tehran's national and cultural identity and promote public knowledge and awareness. By 

providing diverse educational and cultural programs, museums play a key role in attracting cultural 

tourists and introducing Tehran as an attractive destination for cultural tourism. Thematic and content 

diversity, unique architecture and design, and the display of handicrafts and local arts create a rich and 

memorable experience for tourists. Cultural connections between different regions are strengthened 

through museums, and organizational culture in society is promoted by fostering cultural values. 

In this model, museums are considered the core, whose visits enhance the thinking and mindset of 

cultural tourists and raise the public's awareness of cultural values. Today, museums attract a large 

number of visitors and have become one of the main pillars of the tourism industry and a significant 

economic factor in every country. The existence of museums, which restore and preserve cultural 

artifacts left by Iranian civilizations and ethnic groups, not only strengthens the national and cultural 

identity of society members but also ensures the survival of Iranian culture for current and future 

generations. Visiting museums allows individuals to understand how culture is transmitted from the past 

to the future, observe cultural adaptation across societies, and witness the formation of new civilizations. 

It also gives them the opportunity to plan for the cultural awareness that arises from museum visits to 

build a new cultural foundation based on achievements and values. 

In general, museums, as cultural centers, play an essential role in the identity, development, and 

dynamism of the city of Tehran. Given the importance of these institutions, effective steps must be taken 

to improve the quality of services, expand thematic and content diversity, and increase the attractiveness 

of museums for tourists. 

Based on the significance of these cultural institutions, suggestions for improving Iran's tourism are 

as follows: 

 Strengthening and developing the infrastructure of museums by allocating sufficient funds to 

modernize, equip, and improve museums, while incorporating new technologies to provide better 

services to visitors. 

 Training and enhancing the knowledge and skills of museum staff. 
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 Expanding thematic and content diversity, including enriching existing collections, and 

employing creative and innovative methods to present content, which can attract more tourists. 

 Utilizing effective advertising and marketing strategies to introduce museums, promoting 

museum visitation culture by offering discounts and benefits, and using the media to enhance 

awareness about museums. 

 Encouraging collaboration and synergy among scientists, tourism industry professionals, and 

government officials to achieve these goals. 
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