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ABSTRACT

BACKGROUND AND OBJECTIVES: Today, according to the events and conditions in the social environment, insurance and risk sharing has
become an important and inevitable thing in human societies. However, due to the competitiveness of the insurance industry and on the other
hand, because insurance products are an unknown commodity, the way to introduce and advertise these products and the tools and methods used
to advertise and sell their products 4 an important matter. One of the new methods in the insurance industry is the social bundling method.
Bundling refers to a package or pack of products in which several products are sold together and the price of the products in that package and
bundle is lower than the price of the same products individually and numerically. Therefore, the purpose of this research is to investigate the
effect of using social media and online advertising with the mediation of perceived value on the possibility of implementing social bundling in
the sales network of insurance companies.

METHODS: The current research is a descriptive survey research of the correlation type, in terms of its method, and in terms of its purpose, it is
an applied research by examining the defined hypotheses. Spss version 27 and Smart Pls version 3 software were used for data analysis. The
statistical population of this research is managers and experts of Tavoon and Dana insurance companies. The statistical sample is determined
based on Cochran's formula of 130 people, but the number of members participating in the research is 180 people. Field data for the study were
collected through a standard questionnaire that was evaluated and retested for validity and reliability. The research questionnaire consisted of 44
questions designed on a 5-point Likert scale. After design, this questionnaire was administered to 5 professors and 3 experts, and its face and
content validity were confirmed and retested.

FINDINGS: The research findings indicate that social media and online advertising have a positive and significant effect on social bundling. It
was also found that social media and online advertising with the mediating role of perceived value have a positive and significant effect on the
possibility of implementing social bundling. Considering this issue, it can be said that consumers' attitudes regarding the quality of perceived
value of combined bundling of insurance products and services can be very effective in developing its social bundling, and social media will also
be very useful and effective in introducing and promoting it.

CONCLUSION: This research showed that social media and online advertising have a significant impact on the implementation of social
bundling. Also, according to the evolutionary trend in marketing methods, the use of product bundling and formulation of a suitable strategy by
companies is a very important and vital issue. In addition to this, choosing the social bundling strategy of insurance products depends on the
accuracy, price, final cost and combination of products, as well as social media and how to promote bundling products in that media.
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