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ABSTRACT

The sudden increase in population in recent years has led to an over-consumption
of resources, climate change, a rise in greenhouse gases, and the extinction of rare
species. Efforts to protect the environment have become a global concern. The
purpose of this study is to identify and classify the factors affecting green purchase
behavior by consumers. The most important research need in the current situation
is to identify the factors influencing changes in consumer behavior when
purchasing. The research is applied in terms of purpose and descriptive-survey in
terms of implementation method. Documentary, library, and field studies have
been used to collect the required information and data. The data collection tool
was a researcher-made questionnaire, which was distributed randomly among the
clients of shared businesses in Tehran. The reliability of Cronbach's alpha in this
study was 0.83. The size of the statistical population was determined based on
Cochran's formula of 384 people. Exploratory factor analysis, KMO test, Bartlett,
and Scree Cattle tests in SPSS software were used to analyze the internal overlap
and factor correlation matrix. The results showed that the factors affecting green
purchase behavior are: expansion of environmental knowledge, change in
attitudes, behavioral control and social responsibilities, mental norms and self-
perception, and lifestyle and values perceived by consumers, respectively.
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Table 2. Summary of Factors Affecting Green Behavior
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Table 3. Demographic Characteristics of Respondents
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Table 5. Total Variance Explained

Wl S 2 j9iome goa
Rotation sums of squared

Oly9don0 (295 go

Extraction sums of

4yl 0329 p3lie
Initial Eigenvalues

loadings squared loadings
ch s% . £5 % IO
= - & = = Z < - = B o€ = =
e d B 9% £ ¢ 2% g £ 2N 2w < %
o = P s o ah O s o S s v s S &
= B = = 5 = = = = S
=8 £ =F £ =8 &27% g
= v 8 % v 8 % v % -
62.32 62.32 126.4 62.74 62.74 12.55 62.74 62.74 12.55 1
71.40 9.08 1.82 72.04 9.30 1.86 72.04 9.30 1.86 2
77.76 6.36 1.27 7778 5.74 1.15 77.78 5.74 1.15 3
82.84 5.08 1.02 82.85 5.07 1.01 82.85 5.07 1.01 4
87.86 5.02 1.00  87.86 5.01 1.00 87.86 5.01 1.00 5




YAA VT 5l cpgm 05l omdjlgd Jlo sl dxwg g Connjlasme bj90l ole dalilal

daly ©jgodr badele g b jusie ( (Ksen bLS)I G 15
bl ohar le Jobo aomisyd wgd jalb gyl
ol b Bl id e slaadlie £ oojled Joda ) 295 00

ol 0 03 isles b o Yl

shole Jebos 3 b Jole g by (g daly Glo sl

pll osly jid > 8 ojlos Jodo (glaodly (gly o Slis]
WdBl A s wyile 0 b Jole ks o« gl i
ol a8l 58 o yile sla Jole powds ] JSOLJ shows

1. Varimax

LW RVESUS dLmu?J}o u.u);\.n A Jg-\é
Table 6. Rotated Component Matrix

0 Jole £ Jole Y Jole
Factor 5 Factor 4 Factor 3

Y Jole Y Jole b Jole
Factor 2

Factor 1 Factors

0.992

0.987

0.984

0.984

0.978

0.978

0.978

0.965

0.953

Y Jloe
Questionl
Y Jlaw
Question2
¥l
Question3

0.995 v Je

Question7

0.994 A e

Question8

0.992 t Je

Question9

Vel
Question10

W Jlw
Questionl 1

Jle

Question12

Ve Jlaws
Question16

Wl
Question17

YA g
Questionl8

0.925 " Jb
Question22

0.927 T S
Question23

0.904 ¥ S
Question24

9P ewd SuGlb olgen eadgl gl sladdle
Jole 51— sam sla Jole glysinl Loy jlade g aiil o
i ghly Jole gy S o cdl by —an 4 pudid

Vol eS waid Jole oog lade g aidlbice V5l 5V ojg

JS5 L S oSl ool 4 baye ¥ o)l S

295 ) el Bgpue 5 gloyeo KB L g loj S
Mo (pyieS & g Egpd ohg sle (S
Sl il IS 6 Sl goil 5 oug slade alyy 39 e



(5 515281 oS g ol i 252390 allas) 3w 255 )5 5 30 Lol s 18 10 Kod g (6l (Ggmga AR

ol 02137y bodly Counslss 5 ol

adgl ojng wolie

15.000
10.000
5.000

0.000

123456 7 8 91011121314151617181920

=5l o 5 ilia

oal il sailge 039 yolie o5 i Y SIS0
Figure 3. Components Number

Ly ks, S Jele S b Shy dopd AVIAS aes
A8V ojleds Joao jo apd o polaid] 245 an 1) e
sy Jole U Syl Vol (el 5000 U S
a5 S @ gwpaa ST olhatwl Yol 6aS 030> peess
SIS gy (5ied 38 (93,550 5)b 4 Wlgice 9
owsls Jlie ysbas .(Henson & Roberts, 2006) sl
bls)l guypidin 23 ol > (Jazee iy 5 (oYL aw
2 hlacme Gl (S Jole L) (egrde g (oline

Oy b Jele il b dulio

Jole Gl g gy
o 3 dls g i Sy 9 ricsw )l (S
Sl oselcunsty sla Jale ,liSpb o Ll o slass] Lele
D)Lw.ii J9A> w9 ) sl 005 ol > sthAn];n u»))sla
day e o ol |y Il odd dd s Gygods sl £
s BB Vg (slias g W Shy Vgeno (i |
b Wgub o 031 ()l Cute Ciygody ol s opl jlde LA
Ol |y ite Olyis g iy JS 5 b 586 g 48
$ooyled Jodo il sdalcuma cleMbl bl 5
Sy (Stsen 9 b3 jlea Jlole )b ()l sladyss

o BLssT Joloe 51 Sy W & bgyyo ¥ Joo
Table 7. Related to the Questions of each of the Factors Explored

b pe Jole oU Slaxs by po Y I5u0 s il ylg Juolge
Related factor name Number Relevant questions Variance explained Factors
b Gy b b s

> ole
Expand environmental 3 7-8 12.548 s Jo
Second
knowledge
A B 2 3 13 1.860 P ol
Changes in people's attitudes Third
el Cdgius 5 6513, sla S L Ll
Behavioral controls and social 3 10-12 1.149 W J
s Fifth
responsibility
9395 jl cudly g (03 (slaloxia
S S 3 16-18 1.014 Pl Jele
Mental norms and perceptions Fourth
of self and lifestyle
adslal sla i) 3 2224 1.002 Jol Jete

Perceived values

First




Va.

iy g ol lajbun slanl clsine 5 (L8,
sy 5 Camjlaze jl cbla> > (SN5 S g 295
Aoyl Jpio o hors ,iSpL 5 caisasds 0nsiS]ol

Gl 0lddlyl (¢ paizee Clows g (ganddls (pl 50 0,0

VFey )LQ(; Pow 0 loud cw.hab)“gb Jl.w ‘)Lbl.: dzwgyl g Cmu)la«ou U")?"" gol.c aolilad

oot Jole Lo mols jl eolatel b Lol

odsll &> g, g Slybtel anld Yl cunle wlul
cswliiilyy 09,5 5 Canjlame Lol )5 05 Al lawgs
Sulonle cwiy a Jolo miy cpl ol ololis Jole gy

IS ol ()5 50 et smjlacme (B (S

hle o 3 ool b s 05 5 1 0 Jolye a5 csintics A Jgon

Table 8. Five Classifications of Factors Affecting Green Purchase Behavior using Exploratory Factor
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12.548 Environmental knowledge is the amount of information that people Ex “an d
have about environmental issues and their ability to understand and envirorr)lm ental
evaluate their impact on society and the environment (Chekima,
2019). knowledge
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' Environmental attitudes are a psychological tendency that is Cllla'nges. n d
expressed by evaluative responses to the natural environment witha ~ PSOP'®S attitudes
degree of agreement or disapproval (Milfont & Duckitt, 2010).
Environmental attitudes lie in a structure. So we cannot see it
directly.
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to the extent that perceived behavioral control is accurate, it can act responsibility
as an internal reaction to actual control and be used to predict
behavior.
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Environmental norms, issues that limit environmentally harmful Mental norms and
behaviors or encourage environmentally friendly actions, norms perceptions of self
govern individual behavior (Mohr, 1994). and lifestyle
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1.002 Perceptual values include social, emotional, functional, and Perceived values

epistemological and cultural values, such as paying attention to
people's health.




(5 515281 oS g ol i 23390 alas) 30 5 )3, 5 S50 Lol Lo 18 30 Kod g Gl (ggmaga \2)

7 b Canlply et (o500l il Cangilame g 59
OB (DS 98 oo juw b5 L8, plol g )13, (2
5 Nleen | slen] Cdsis o il
S oo ke |y Jew O¥gae WS 3 (e3ye S lhe
OHB S g cnenl L el glaadly
O s imgh Sl sdelcuwndd bl b« i jlare
Ol g s (V0VF) ohlSen 5 lase ol Kiagh
(V) gl 5 (b (VIA) <l g Jlgma (V414
9 e Jolo Oegd sl g (VoVY) ollSen 5 jlegs
ool B3l 5,5 3 i e sk, 5,50
(VeNe) sty 5 cogile Sl olul  (apme o 5SS
Capnd 0338 b)) slogely b & cunl 3 LS 0lg) (odlS
ole @lsl b cdblye I glaayd b (b bazee 4
Cwl atip ojle S sl SES d9de
25 52 4T oS oamlite |y ol lasiis il cnd ol
slme (5,55 g9 dw S gbas (Y-1V) TlosS ) 5 (il
3 Ul SIS ady) o 3)b ey pladl Gl
(Wl sl (SLS5) %3 381 (sl (lrinnzgs S1,S0)
2 5 Ao ooty Ll (o0 Canj () 0 )5 e
b o255 Gapls (B g3 Canl bajgl )3 puss (o95 W)
2 sl 0 plo Cungjlame Jlus & Cond SIS o5
5 Lol 53 eesd 4o S8 )5 53 s W yigly plos
Pybise Ol e S pln )3 A1) s 558 e
weyad 3 (Vo)1) @b g or @l b iagk slaadl
Flao @ cons GUS s 4 jlul OYsae ma
e 4y 2 NS o 20b 1y 2l dlge M 5 ublage
Oled & 9d iy Juw )3 L8, i lp 313l sk
JUespp 7V PS1 R SRV S KWISUWE S I - IV SIS K
buwg ju OYVsame H3 Gl 0pSlosbml jgh
29k So ) a9y (site Sl Cunl JBAS S e
2 Jeglyedy sl )8 Slpde (ol (Ui (sl (Al
5 Sllls ol 1)K, o) 5 LS e SV guams ol
b3 oSy wlillas b (0l caolie ingh slaadly
(YOA) ohan 5 opgalal] (Y+15) ST 5 gbly )b
WSen g laSe (V4WV) )35 (V10) (59, 9 (plgme
92 V) Gguils 5 52 (V2 VF) SSgn 9 o2 (V2 )F)

1. Milfont & Duckitt
2. Abun & Racoma.

S5 dmli § Com
bis o 0 gl 5 )l S e w5 L8,
L pde b s als Kl cpl po ] Cujlass
Spas jl &5 cwl )3, cppodls ©)9pops Y
208 E¥gams | 36 SVl (I el w0
oy ST e ME By 3 WS e gpSele pib
ol el Camgjlaze b Bl Y e gugy 5 oolaiwl
Oy 35 o SY guaseo b HluL Y guase ply Y guace
b (BT B aadzul waspll cla imgh 81 5 .50
wlawlie & W)l L jlame Plas &) Comd (255 5,55
paile Dol s 5 )l pll 4y e ¢ 25T
8l od 3] Y guate B pas by s plKin )0 w5
Bbd gy g slise g cibe dbis giea S o)
Gy eadplyl gl ingh elel p b oasS
il e 33 08, 1 50 ol (lgisar B umagesl
&8)5 Oygo o yimghs dallas 5l o lanl > el &)l
4 pladl gy peddlanl o YoVY glaJle B YV Jls p
2 Bl 05 Gew )8y n he slayeSh cabge
o el WlodianMs Lole b adlgo Yo 3 aslidily 05,3
b Jaw £ dolidusy ggammey & sl 4685 ¥ adse
33kad MelS 3, a4y oaimdguoly 45 YAY (@)Y il
Feoirgh sbdele g jpste 08 s 4 005 @y
o3lits] s gidoMs 5 ololid cas Blass] lole oo
LB 8y p e Jelos B S js0 Jdog el 0
Jole 0 5o lwluiilyy g oluld,lS B amdzul 15 5l o
osb Ghpns gl wlonle oy 4 ShadasMs
Clgte 9 518y S ol Bl )5 ) pe (s jlame
SU) S g 365 ) Culy 5 md elayun elazs]
oM 01381l (la gy 5 Comjlame ) cbilis 5
B ollhe b ges Wlead ISP 5
Jlysd il b S Jele (ol Sitng
S sgbglen sl o b3 8y Fhe ol o See
o3l 3131 oS oMbl e 4 W5 e ol (V+14) LS
Floo b5 5 S LUIF L b sl Pl
3 e g
ool gobaw plod 53 (gh0)aaly Mojls St jlaee (i3l
J ol 5l s silotials sl Sl )3



Ay V.Y )LQ(' Pow b)la.aﬁ cw.h:.\)“gb Jl.w ‘)Lbl.: dzwgl g Ca.u.u)Lz&u U")?‘J gol.c dollad

S e g5 |y o jlaone dligd lalidl L S e
sylra & dg e WS 65 L8, » bl
9 398 ST (sloged ST cawl wren Sl (byiie (2
Iy by o (slaylin 5 cblaze] wse SYgb Y gz
Pydsn (soges glas (BpS g @500 Cuw )5 Sy S
OASed o Caga (VoY) s g culy cloingly (bl
Casp g liddisy aly 5 Cangl (wlibaidss ) sl
el ©ygo > dien Foden pojle 5 Y (wlid
5 by Gy S el (500 Mol 4 mie pluS 0
Ll 3 Glie (298 ) Joe 3 31l Clsie
g ol Wb oy (S6j sogus S o Sl 1y ew
2 Sawdly sloas S olge l eolatwl gd (o5lucKin )
S 5 5 el pas (BranbSy lsd Mg
Wlisy wp Glp ohen S 5l oolital bpan sy
5 oslial o inle)S g aisloye olog o Led sjlodings
hyaanS slocasY I odlitul (b GUI L oladsl
sl gy o 1l W3 pae g suw (e doly 5l ool
Lb S Jlo layls, 5l Sladiges b SSE wdlel
sbgiagh mls b (hagh lhash Lgd anls
S5z V0 VF) SSgn g o2 (VW) Lgh)lS Lawgs ol
(FIY) SBL 5 gl (Y+1A) cslolily (Y+1) mils
slylria Cuanl jogas 3 (YY) GhlSes 5 jless
By g fse ele ety 2S00 JLE b 250 )
eas cdlyy (Sl byl & by jue b5
ko STyl cwl Az wles dlwsdy Cuwjlas
O 3se sl b e 5 BT lsica Ysese
Sy el pogde e oy (63, Mes Cuenl ©jgons
slaspSine 5 sl Slyps b cos bow
oo (V08) 2 o) w4 dog5 b ol 23 (b 55
Sty g Sloy Jelos (oMo gaw blis g 4,
s e ol S5 5l 53T S lazma 51 (ST
sl St al>po gy (gygbl g dbls > 3 (2l
adlln b sl 0 iy A B pmn > STyl sl
ogdlly SUjlas (Jaes Lulyd (lgsce (b jie S1pol oged
Pl g Jwly 48T & g b oges B alelid ),

4. White & Hyde
5. Zube
6. Russell & Ward

o>y g b (VA 5 Jlswn) (Y)1) SL
(VW) lfSan 5 lasS {¥18) ShiSn 5 b ¥19)
() BBlaly 5 385 (IA) hiSen 5 u
(¥IA) sbelsls
Al eleil Cdgiun 5 (518 JpuS (Jele (moge
b e )1y Sy grelonibse plnil (a5 Canl (sl
J5S B w4 a8 s o] gl (s plos]
2L Lo Y gase Wi pas )b (S 5 )18
g dmsl plp p> elair] (g pliCalgins o )18, S8 oo
9 bO)lke 0 LUy Gl @ S5 ol Cunjlame
) o)Ll jlaisyge L8y plol (gl oY il ple
el adb) Gun gl demw S ()l SMolre
Jeales gl 29w I (i polaidl g Cuns 3Ll
g LS s Gp el Gl (ihon el
Mol 5 S oS e o 4 ol 38,50 baolojle
sly F9 WSly S plgisa Slgi e sl (g ()18,
obyide )W) oghy ly g W Jos addS 2ol
Sl pogad 3 gpin eSS sl oslil
@ Cod g M3l Jotus Bl 353 SV paze g (sl jlaee
sl Sl Wb 3 amdlS OVgame bt oyl
pyows SMSMg (oS b SYgame ol @lsb
o OV game b g 00N g 5l 0yiud iScdl
(Syo Sy Slals ) € s9ols» Lilo  ABlg s
2 ol pll Wil 5 s odedyy Sed (S
s oMol gy Wligd lasl ply el aizoj o
dply ply cpl 258 )8y lad b )y Cawgd & 08" L3,
Clgins Byl Sl 1) (ogee (loinl Cdgtne 4 ()
Eldlls b img sloaly 45 o slo |y (0 elos]
OhSen g aelall (V1Y) STL 5 gl wiile (S Sitingy
g AY18) il 5 32 Y1) i 5 2 ¥ IW)
wlelily (YIA) ghlser 5 ooy (V-01) ohlen 5
Jole coslen sl guan (Yo 1Y) S g gl (Y+)A)
5 99> 5l by (o3 gla)buia Gew w S L8 Fhe
&S jobled Ll Cuw sl il cblas (S0 S
& (Gl (slajbun 4 andls ST (VAAF) Tyage
d9ae 1) Camgilacme 4 loyal (sloylid, oS ilsd

1.D.T.T
2. GREEN MAGIC
3. Mohr



(5 515281 oS g ol i 22390 allas) 3 5 )5, 5 30 Lol s 19 10 Kod g (Gl (Gguaga Y

e g ed o Gl ) (g pbprest ClllE o S
dyaze dn 9>y 3 1) w5 )18, awlie Sl
S (o @l 3 ) G

o Ooed (5,5 able Jolge w0l sl iash o ¥
Jolse plo g comin L3l walpy e ol
255 )8 () py90 Gbskde (BLS Cunex

L 8y e Jelse I (Sp el > 4 F
2 g oo gty Canwl ailwlid lgy Julod Ao jls
s S5 5 (S o s, 5l ol lallns
)5 laolpiidny 0gd odlitw! wliilyy ple
Silwdinre laghyy 4 Glgie duej ool 3
cblos ‘W)h.m 0j9> JL@FJ)n dLmoLo)’L.u

ﬂb):»:.é 9 Lmlg.).) ‘LQCUBJ9) ‘LmJi,o 5‘-;‘.0 c;l,uo )I
2 Cojlaze b5l 5 0l 005 dlge 5l ool

L Bl oVYgase asye (gdodiug o ‘_5)9])5
g ity Joloiuns Coggl )3 Cunjlame
g 5 ptaby S

References

Abun, D., & Racoma, A. (2017).
“Environmental attitude and environmental
behavior of catholic colleges’ employees
in Ilocos Sur, Philippines. Texila
International”.  Journal of Academic
Research, 4(1), 23-52.

Al Mamun, A., Rajennd, A., Muniady, L.,
Ibrahim, M. A. H. B., & Nawi, N. B. C.
(2018). “Effect of economic vulnerability
on entrepreneurial competencies among
Malaysian — micro-entrepreneurs”.  Asia
Pacific  Journal of Innovation and
Entrepreneurship. No. 2, pp. 222-237

Audsley, E., Pearn, K. R., Simota, C.,
Cojocaru, G., Koutsidou, E., Rounsevell,
M. D. A, ... & Alexandrov, V. (2006).
“What can scenario modelling tell us about
future European scale agricultural land use,
and what not?” Environmental science &
policy, 9(2), 148-162.

Biswas, A., & Roy, M. (2015). “Green
products: an exploratory study on the
consumer  behaviour in  emerging
economies of the East”. Journal of Cleaner

S5 ) pSmead Ul il S8 (VAAY)
STl sl g loia Jis) )3 ooge i Waeiby 038 o
dols @l )l |y les Koo g cojlazee a4 Cans
blpd 51 (8l)> sl byl dm > hRdngsy sl ingsy b
9 (VoV7) Sign g 02 (V10) 59y 9 ol (eloia]
3 (W) g 5 ol (F15) solbss (118
Oldlas b wlusl 5 (00,Sos sla i)l da )0 pozmar
i) s (W) ey ol (1) s
Spol ol 5l (YoVY) oo g 6 Slalllas b e
L gl )l g p Fhe Mgy @l ol cul
25 Soaej > Giaghy bl de cnl )3 295 @Bly jew
Db g0 Sochdy
@l edguoe b Gimgh dpdce Sletin )
2 eoie g wS1yie Slodl B2, pbxil (6 Sams
whl)s 008)S5 b fole (S5 0920 o9t
dgud
CVgaze o)l (S5 ©jpo pob iagh Y
Cygo 50 Gl oddpldl lad s Syl
o) e losd 5 Y Gjands @Y gase S8

Production, 87, 463-46.

Bocker, L., & Meelen, T. (2017). “Sharing for
people, planet or profit? Analysing
motivations for intended sharing economy
participation”. Environmental Innovation
and Societal Transitions, 23, 28-39.

Bray, J., Johns, N., & Kilburn, D. (2011). “An
exploratory study into the factors impeding
ethical consumption”. Journal of business
ethics, 98(4), 597-608.

Carfora, V., Caso, D., Sparks, P., & Conner,
M. (2017). “Moderating effects of pro-
environmental  self-identity on  pro-
environmental intentions and behaviour: A
multi-behaviour  study”.  Journal of
environmental psychology, 53, 92-99.

Cerri, C. E. P., Cerri, C. C., Maia, S. M. F.,
Cherubin, M. R., Feigl, B. J., & Lal, R.
(2018). “Reducing Amazon deforestation
through agricultural intensification in the
Cerrado for advancing food security and
mitigating climate change”. Sustainability,
10(4), 989.

Chan, R. Y. (2001). “Determinants of Chinese



Va¥ ¥y )LQ(' Pow b)l.o.:) cw.&a.\)“gh Jl.w ‘)Lbl.: dzwgl g Cwu).‘a:Du U")?"" Lf“l'c aolilad

consumers' green purchase behavior”.
Psychology & marketing, 18(4), 389-413.

Chekima, B. (2019). Consumer values and
green products consumption in malaysia:
A structural equation modelling approach.
In Green Business: Concepts,
Methodologies, Tools, and Applications
(pp. 206-231). IGI Global.

Chekima, B., Chekima, S., Syed Khalid Wafa,
S. A. W, Igau, O. A., & Sondoh Jr, S. L.
(2016). “Sustainable consumption: the
effects of knowledge, cultural values,
environmental advertising, and

demographics”. [International Journal of

Sustainable  Development &  World
Ecology, 23(2), 210-220.

Chen, S. C., & Hung, C. W. (2016).
“Flucidating the factors influencing the
acceptance of green products: An
extension of theory of planned behavior”.
Technological Forecasting and Social
Change, 112, 155-163.

Chen, T. B., & Chai, L. T. (2010). “Attitude
towards the environment and green
products: Consumers’ perspective”.
Management science and engineering,
4(2), 27-39.

Choi, D., & Johnson, K. K. (2019).
“Influences of environmental and hedonic
motivations on intention to purchase green
products: An extension of the theory of
planned behavior”. Sustainable Production
and Consumption, 18, 145-155.

Curtis, S. K., & Lehner, M. (2019). “Defining
the sharing economy for sustainability”.
Sustainability, 11(3), 567.

de Vicente Bittar, A. (2018). “Selling
remanufactured products: does consumer
environmental consciousness matter”?
Journal of Cleaner Production, 181, 527-
536.

do Paco, A., Shiel, C., & Alves, H. (2019).” A
new model for testing green consumer
behaviour”. Journal of cleaner production,
207, 998-1006.

Foukaras, A., & Toma, L. (2014). “Buying
and wasting sustainably. Determinants of
green behaviour in Cyprus and Sweden”.
Procedia Economics and Finance, 14,
220-229.

Frenken, K. (2017). Sustainability
perspectives on the sharing economy.

Environmental innovation and societal
transitions, 23, 1-2.

Gongalves, H. M., Lourenco, T. F., & Silva,
G. M. (2016). “Green buying behavior and
the theory of consumption values: A fuzzy-
set approach”. Journal of Business
Research, 69(4), 1484-1491.

Grunert, S. C., & Juhl, H. J. (1995). “Values,
environmental attitudes, and buying of
organic foods”. Journal of economic
psychology, 16(1), 39-62.

Hamed Taherdoost, Shamsul Sahibuddin,
Neda Jalaliyoon. Exploratory Factor
Analysis; Concepts and Theory. Jerzy
Balicki. Advances in Applied and Pure
Mathematics, 27, WSEAS, pp.375-382,
2014, Mathematics and Computers in
Science and Engineering Series, 978-960-
474-380-3. (hal-02557344)

Hameed, ., Hyder, Z., Imran, M., & Shafiq,
K. (2021). “Greenwash and green purchase
behavior: An environmentally sustainable
perspective”.  Environment, Development
and Sustainability, 23, 1-22.

Hampshire, R. C., & Shoup, D. (2018). “What
share of traffic is cruising for parking”?
Journal of Transport Economics and
Policy (JTEP), 52(3), 184-201.

Henson, R. K., & Roberts, J. K. (2006). “Use
of exploratory factor analysis in published
research: Common errors and some
comment on  improved  practice”.
Educational and Psychological
measurement, 66(3), 393-416.

Jabeen, G., Ahmad, M., & Zhang, Q. (2021).
“Perceived  critical factors affecting
consumers’  intention  to  purchase
renewable generation technologies: rural-
urban  heterogeneity”.  Energy, 218,
119494.

Jaiswal, D., & Kant, R. (2018). “Green
purchasing behaviour: A  conceptual
framework and empirical investigation of
Indian consumers”. Journal of Retailing
and Consumer Services, 41, 60-69.

Joshi, Y., & Rahman, Z. (2015). “Factors
affecting green purchase behaviour and
future research directions”. International
Strategic management review, 3(1-2), 128-
143,

Joshi, Y., & Rahman, Z. (2019). “Consumers'
sustainable purchase behaviour: Modeling



(5 515281 oS g ol i 2390 allas) 3 5 )5, 5 S50 Lol o 19 10 Kod 9 (6l (Ggmaga 190

the impact of psychological factors”.
Ecological economics, 159, 235-243.

Judge, M., Warren-Myers, G., & Paladino, A.
(2019). “Using the theory of planned
behaviour to predict intentions to purchase
sustainable housing”. Journal of cleaner
production, 215, 259-267.

Kabadayi, E. T., Dursun, I., Alan, A. K., &
Tuger, A. T. (2015). “Green purchase
intention of young Turkish consumers:
Effects of consumer's guilt, self-
monitoring and perceived consumer
effectiveness”.  Procedia-Social ~ and
Behavioral Sciences, 207, 165-174.

Khan, S. N., & Mohsin, M. (2017). “The
power of emotional value: Exploring the
effects of wvalues on green product
consumer choice behavior”. Journal of
Cleaner Production, 150, 65-74.

Kumar, B., Manrai, A. K., & Manrai, L. A.
(2017).  “Purchasing  behaviour  for
environmentally sustainable products: A
conceptual framework and empirical
study”. Journal of Retailing and Consumer
Services, 34, 1-9.

Milfont, T. L., & Duckitt, J. (2010). “The
environmental attitudes inventory: A valid
and reliable measure to assess the structure
of environmental attitudes”. Journal of
environmental psychology, 30(1), 80-94.

Mohr, E. (1994). Environmental norms,
society, and economics. Ecological
Economics, 9(3), 229-239.

Muposhi, A., & Dhurup, M. (2017). “The
influence of green marketing tools on
green cating cfficacy and green eating
behaviour”. Journal of Economics and
Behavioral Studies, 9(2 (1)), 76-87.

Russell, J. A.,, & Ward, L. M. (1982).
“Environmental  psychology”.  Annual
review of psychology, 33(1), 651-689.

Scheer, R., & Moss, D. (2011). “Dirt poor:
Have fruits and vegetables become less
nutritious”. Scientific American, 97-104.

Schmeltz, L. (2012). “Consumer-oriented
CSR communication: focusing on ability
or morality”? Corporate Communications:
An International Journal, 17(1), 29-49.

Sreen, N., Purbey, S., & Sadarangani, P.
(2018). “Impact of culture, behavior and

gender on green purchase intention”.
Journal of Retailing and Consumer
Services, 41, 177-189.

Taufique, K. M. R., & Vaithianathan, S.
(2018). “A fresh look at understanding
Green consumer behavior among young
urban Indian consumers through the lens of
Theory of Planned Behavior”. Journal of
cleaner production, 183, 46-55.

Vantamay, N. (2018). “Investigation and
recommendations on the promotion of
sustainable consumption behavior among
young consumers in Thailand”. Kasetsart
Journal of Social Sciences, 39(1), 51-58.

Veleva, V., & Ellenbecker, M. (2001).
“Indicators of sustainable production:
framework and methodology”. Journal of
cleaner production, 9(6), 519-549.

Vermeir, 1., & Verbeke, W. (2008).
“Sustainable food consumption among
young adults in Belgium: Theory of
planned behaviour and the role of
confidence and values”. Ecological
economics, 64(3), 542-553.

Webb, B. (2001). “Can robots make good
models of  biological  behaviour”?
Behavioral and brain sciences, 24(6),
1033.

White, K. M., & Hyde, M. K. (2012). “The
role of self-perceptions in the prediction of
household  recycling  behavior in
Australia”. Environment and Behavior,
44(6), 785-799.

Witek, L., & Kuzniar, W. (2021). “Green
Purchase Behavior: The Effectiveness of
Sociodemographic Variables for
Explaining Green Purchases in Emerging
Market”. Sustainability, 13(1), 209.

Yadav, R., & Pathak, G. S. (2017).
“Determinants of consumers' green
purchase behavior in a developing nation:
Applying and extending the theory of
planned behavior”. Ecological economics,
134, 114-122.

Zube E.H. (1999) “Environmental perception.
In: Environmental Geology. Encyclopedia
of Earth Science”. Springer, Dordrecht.
https://doi.org/10.1007/1-4020-4494-

1 120.



