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Abstract

This research aimed to design and validate a model of long-term buyer-seller relationships in free
trade zones. From an applied and developmental perspective, this was a cross-sectional survey study.
To achieve the objective, an exploratory mixed method was utilized. The qualitative phase involved
interviews with 17 experts and senior managers from free trade zones, as well as marketing professors.
Sampling continued until theoretical saturation. In the quantitative phase, the survey data were
collected from 288 free-trade-zone experts with the sample size determined by effect size and
statistical power considerations. A cluster random sampling approach was employed as well. Data
collection tools included semi-structured interviews and a researcher-developed questionnaire. The
data were analyzed using thematic analysis, Interpretive Structural Modeling (ISM), and Partial Least
Squares (PLS) techniques. The results indicated that governmental, managerial, environmental, and
structural factors influenced Relationship Marketing (RM) and Marketing Strategy (MS) in free trade
zones. In turn, RM and MS affected Customer Orientation (CO), Relationship Personalization (RP),
and Co-Creation Value (CCV), ultimately leading to long-term buyer-seller relationships.

Introduction

Free trade zones play a crucial role in a country's regional and national economic prosperity and
growth. While there is significant potential for developing thriving commercial hubs, actual
achievements often fall short. Despite numerous studies on free trade zones, the marketing perspective
has been largely overlooked. Establishing long-term buyer-seller relationships within these zones
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could help optimize their potential. By developing strong relationships with buyers and market
participants, the revenues generated throughout the customer lifecycle can be maximized. However, to
achieve this, a deeper understanding of the underlying factors that drive long-term relationships
between buyers and sellers in these areas is needed. From a strategic standpoint, insufficient attention
to cultivating long-term relationships with customers in free trade zones may jeopardize the country's
long-term interests and allow competitors to attract current customers. The costs, time, and marketing
efforts required to acquire new customers and business partners are typically much greater than
retaining the existing ones. The present study aimed to address this gap by employing an exploratory
design to develop a comprehensive and inclusive model of long-term buyer-seller relationships in free
trade zones. This research sought to answer the following key question: What does the long-term
buyer-seller relationship model in free trade zones look like?

Methodology

The aim of this research was to design and validate a model of long-term buyer-seller relationships
in free trade zones. This study adopted a pragmatist philosophical approach and employed an applied,
developmental, and cross-sectional survey research. To achieve the research objective, an exploratory
strategy of mixed (qualitative-quantitative) methods was employed.

The qualitative phase involved interviews with theoretical experts (marketing management
professors) and practical experts (free-trade-zone managers). Purposive sampling was applied and
theoretical saturation was reached after 17 interviews.

The quantitative phase targeted experts from free trade zones. The sample size was calculated using
Cohen's (1988) power analysis rule with a minimum of 288 participants.

The main data collection tools were semi-structured interviews and questionnaires based on
Interpretive Structural Modeling (ISM), as well as a researcher-developed survey. The qualitative
analysis using thematic analysis and MaxQDA software identified the main themes and sub-themes,
which were then used to construct the model's constructs and indicators.

The validity result of the interviews was assessed using Holsti's coefficient, which showed an
"observed agreement™ of 0.662 was thus considered acceptable. The survey's validity was examined
through construct validity (outer model), convergent validity (AVE), and discriminant validity. The
reliability was assessed using Composite Reliability (CR) and Cronbach's alpha with values exceeding
0.7 for all dimensions.

Thematic analysis using MaxQDA software was employed for data analysis in the qualitative
phase. ISM and MicMac software were used to identify the relationships between constructs. The
quantitative phase analysis for model validation was conducted using the Partial Least Squares (PLS)
method and Smart PLS software.

Findings

To design and validate a long-term buyer-seller relationship model in free trade zones, the
researchers conducted specialized and semi-structured interviews with managers from the Supreme
Council of Free Trade Zones. The interview process began with 5 open-ended questions with the
expectation that new questions might arise during the interviews. The researcher thoroughly
familiarized themselves with the data by repeatedly reading and actively searching for meanings and
patterns. Following the 6-step method outlined by Attride-Stirling (2001), the interview data were
analyzed using thematic analysis. The interviews were recorded and transcribed with descriptive
details and the researcher wrote down the initial ideas and codes. This iterative process of
interviewing, coding, and analyzing continued until data saturation was reached as indicated by
repetition of the extracted codes. In the open-coding phase, 311 codes were identified, which were
then condensed into 4 overarching themes, 10 organizing themes, and 65 basic themes through axial
coding.

To design the initial model of long-term buyer-seller relationships in free trade zones, the
researchers employed an ISM method. The relationships between the overarching constructs were
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indicated using 4 symbols: V (Variable i affects j), A (Variable j affects i), X (bidirectional
relationship), and O (no relationship). The resulting model placed long-term buyer-seller relationships
at the 1% level with Customer Orientation (CO), Co-Creation Value (CCV), and Relationship
Personalization (RP) at the 2™ level and Relationship Marketing (RM) and Marketing Strategy (MS)
at the 3" level. Environmental Factors (EFs), Governmental Factors (GFs), Managerial Factors (MFs),
and Structural Factors (SFs) were positioned at the 4™ level.

To validate the model, the researchers employed the PLS method. The results showed that the
effect sizes of the independent variables were above the moderate threshold of 0.15 and in some cases
even exceeded 0.35, indicating strong effects. The coefficient of determination (R2) and the predictive
relevance (Q2) index were used to assess the model's predictive power with the structural coefficient
of MS estimated at 0.807, suggesting that the independent variables explained 81% of the marketing
strategy.

The overall model fit was evaluated using the Goodness of Fit (GOF) index, the RMS_theta index,
and the SRMR index. The GOF index was calculated to be 0.653, which was greater than 0.36; the
RMS_theta index was 0.094, which was less than 0.12; and the SRMR index was 0.050, which was
less than 0.08. These results indicated a satisfactory model fit.

Conclusion

The primary objective of this study was to design and validate a long-term buyer-seller relationship
model in the context of free trade zones. The results indicated that environmental, governmental,
managerial, and structural factors influenced Relationship Marketing (RM) and Marketing Strategy
(MS) within free trade zones. These findings aligned with the studies conducted by Sun and Lei
(2023) and Qanbarpour et al. (2021), which emphasized the significance of governmental and
managerial factors in this domain.

Furthermore, the research revealed that RM was closely associated with Relationship
Personalization (RP) (consistent with the findings of Lin and Lin, 2023), Customer Orientation (CO)
(in line with the work of Wongsansukcharoen, 2022), and Co-Creation Value (CCV) (as reported by
Haverila et al., 2022). Additionally, the relationship between MS and CCV was confirmed,
corroborating the results of the study conducted by Chowdhury et al. (2023). Moreover, MS was found
to impact CO, which resonated with the importance of customer orientation highlighted in the study
carried out by Lemarquis and Mercanti-Guérin (2022).

The research findings ultimately suggested that these interrelated components — CO, CCV, and RP
— were pivotal in fostering long-term buyer-seller relationships within free trade zones. Specifically,
CO was identified as a key factor in establishing long-term buyer-seller relationships as evidenced by
the study conducted by Guan et al. (2022). Similarly, CCV was recognized as a fundamental element
in building and sustaining long-term buyer-seller relationships as reported by Ranjan et al. (2024).

Keywords: Long-Term Buyer-Seller Relationship, Free Trade Zone, Mixed Approach.
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Table 3: Indicators of long-term buyer-seller communication model in free trade zones
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Table 4: Structural self-interaction matrix
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Table 5: The ultimate achievement matrix of long-term buyer-seller relationships in free trade

Zones
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Table 6: The acquisition set and prerequisites for long-term buyer-seller communication in free

trade zones
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Table 7: Penetration power and degree of dependence of long-term buyer-seller relationships in

free trade zones
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Figure 1: Model of long-term buyer-seller communication in free trade zones
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Figure 2:Validation of long-term buyer-seller communication model in free trade zones (standard
estimation)
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Figure 3: Validation of long-term buyer-seller communication model in free trade zones
(meaningful)
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Table 8: Validity and reliability of research constructs (validity of the measurement part of the

model)
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Table 9: Summary of the results of the structural part of the model (relationships of model

variables)
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Table 10: Summary of model predictive power results

Q2 OO B S (et g S O g g ol ol
“IfeY “IVA- “IVA) sy iy 3 Saeardy Slbls )|
118 VYO S IVYY slalal, blsk
/e “IA-Y <A+ bl oyl
- /YR - IVOY - VoY Ly, s losasd
“I¥AQ “IA) “IA-Y 25 e
“I¥A- < IVSF “IVEO 55 bl

B9 F SBABl 1z



WO / galm oSl 5 LM a1y /(6 5lees 5137 (gladilats 53 odidig i it o Sodactily Db 1 Joko i slzsl 5 1 b

O o ol glea Bl Ll e
L Gilke) Loy, (5le aied L ledaly L5150
L lae) ot Ss 2t o(Lin & Lin, 2023 i3
L~ ;—5 s (Wongsansukcharoen, 2022 s s5—
Haverilaetal., iasi U lle) 5500 & 2Ten
3l Llss K3 g 513003 3 s 4l (2022
Lo Glbee) 5500 o pTea Lo (ol
S k& 1y (Chowdhury et al., 2023 a3
S S0 5 St UL el Ko
S o oSSl il s 55 o
4 ;. (Lemarquis & Mercanti-Guerin, 2022)
S s b S ods o lal o1 86 e el
L g ool

S sl Ol i i las,slws (mlg)o
—le Sy Dbl s 58 e slaadl s
L e mte ol 33T slaailaie 55 (g xte
508 Allas U Glan o] S5 e patnda 5 5be
Sl ,l gyl 5~ (Guan et al., 2022) o, Sas
(e <l 3 oy S e
OoLSes 5 Olomily ddllas b ollas 55 5500 (o 3T 0
el sl 51 K5 S (Ranjan et al., 2024)
Dl ol g oy B Dekid S 6,1 B

s &)1 5 laslgiiy S e b el

o 45 355 e Mgty (e Jul e 5505
5 ol o3 it L 5 iy 3,5 i
030 Bin b 3 g (6ol 15T diate oclil Lyl
Jsle i asls s gl S13T Adbate o5
-5l Sl OBl 3 gl 3T oS b
AU e ol Sl Jlse 3 6ol g 25l ey 3
Adlate Sl o35 Ll 4 5 e Ly o0

S do$ 55 65l 35T

bbb o mal 5be o 2 4 d g el
Jas gla paze das s OLEs 4 Wi 55T /ANY
o S S 1y L,k sl AN Wl g
oot B Gt el (St Sl 5
OLi a8 ol e g5y slaeslo (sles sl
el Ol Jde g i Do yds das e
RMS (GOF a=Ls 5l die 2315 oyl sl
4w GOF Lol (gl 558 0 03l wl SRMR
(Crnd layldie Ol gieas +/¥9 5 /YO ¢o/0) i
= S Y- PRGN PN U YV RT-PUE I SR
Js cnls SLS VY o5 sl ,luze RMS_theta
pbs odias0lls SYL gl yluas & st
9/ 5 Sl 2 G SRMR el .l ol
5 o) LB A S ) S e s
ol GOF Lol addllan ol 55 (VY (LS
el 588 Y 1 aST AT s 4y /50T
aS deT Caws 4 +/+4F Ol 50 4 RMS_theta esLs
/20 7 3SRMR sl i .cul S +/NY
Gl el 6l maST 0 A 1 aS Ud dcnloee

RG] '..J,Uaﬂ J-\A

S 5 om0
slaaabin jsodiiy p—Hlus = Odedl SLbL )
Jelse &S sl ol @Lﬁ sl 0l r\q&\ ol o137
@\ﬁ)‘jl{ﬂd)b’;‘—“ (em g ‘gfﬂj" ‘gfb'n"‘
ol 33T slaaibate )3 SLo1L >ty 5 gledal
Sun & ) (A 5 0le Slalllas s 5 L8 . st
W\Mﬂ(\?")db&@)‘)ﬁﬂ?_}(Lel, 2023
ng_]é;no_llj\}ouo)u‘@ﬂuujksﬂjjdw\f

Ll Kialon ol ass b



\F Y Qllmﬂ) (b\) &l:.‘:' o)w Lr)l@?_' o)u LV.AA}:M de ‘u‘ﬂ)" @HJ‘)L Qu.:ﬁ:d/ \\%4

5 Sl Ol i fa L s g gs Laslgy 5o (gluslazel

Pl ediig il 5 Sdedids SLbL 1 s assT

O e 4 oty 5 Cays Slay bl (ol Caal
L daslsy s 85 5 s pdu Collams! zsls a2l
Sl O e
L oS s b slgieg 55 u—-‘i}Tr—” PSS
il 2l A OIS (glaasl 5o Oladi 63 AN ) s>
ol lasy 5L &1, 5 Olars 63 aldb gls o lled
Sdadils L s ob azstls  Oladi (63 (6 g )
580 S S byt sty iyl &
L oS mde ool G adl ol laslg iy
BV ) s s 03,5 @l b ol 60l Oladi 63
e s e sl 2 slaml 4 aeie & Oladis
Ll Cadl Sl dla ol 53 545 0 bl
o 4S5 55 e slgiy ]S 6 e 6Ly
ol las 0L de b OMelas 5 g (slaasls 5 o 95
o e gl sl 53 Ol e &S L
Oty OLLL )l glasds J e 3 50 oIS
o I B e sl 4 bste edihs il
el s S5 3 Sas oLy 5 OLS K
a (PG ESS @ iman Ll (6 e 6 e
5 S 0L i WLH»)QLSJKL;";‘S
Sdedids SLbL )l lalsdn 4 015 oo 50 T el
QS de 3yl e pesdle (Bl s odidy il 5
Ob i gla i Sl oo Jol 258 o slgiiy
23 I S e 5 Kb i ol en 4 IS
Sdoadids S 1 5 assT 58wl 50 Ol
Ll ol B el el Bl kil g il >
el SIS Ol 2t b s
ot 45 35 e leiy GLlL s el L)
o o)l Adlate 5T I by bt o s

S L aS o b e olgih (Ao Juales 35050
5 oled Clid Lnll 4 Ses sl sl
3 Sl e ol pen 4 BL D e
J'ffddwbqualgv\il{.sﬁcd-bﬁ
slaas w5 e 5 g)law o3 glaaibie , Sy
- PRV SOUNCIN B K g P SR S g
o wlaply o) pls ol e 4 551 Ol e (Sla il
5 okas 5T glaailee 5 OVBS 5 525 4 01 5 o0
o3 o OV 5 Hlas Sl Jugd a4l
el Cws

b 4S5 b on Mgty (2 e Julse 5550
5 Cmlam g sl ol 53 e Ol Sl eslizal
3 gd azstls i Laaabie daw g5 5101 e Glniy
Sesliiwl 4y 5 edid g -l 5 Doy DL
GU 5 51,575 5,5 5 (s p 55 SLa i)
5 flamml S8l LRl ptoean 5,13 oy e
SLa g 3 g 40 0155 e 0 it > (6K
58 LS ol Ll 8 55 (6,8 e

et 45 350 oo S\l (o bl Julge 65050
Sl 530y SIVLS Silsyly Albjla
SLbL 3 sd ol Olabl aibie 55 ol
S5 Akl jlw L odidy o5l 5 e dids
slaaib 4 S5 dxss anas 5 iy Ol
e et Sl J e |6 ()L 55T
S8 Il la jisu (6 )LSn sla 8 5500
5 olaw sl glaaibie glac b b ol s
W PR
A IS Sl o)

LS 558 oo slgiiy sladaly oLoIL 6,L0s
0L e glagd el Cwypy iy 4 iJ'_é!

w‘)aﬂddjﬁdudﬂzw

o Ll slaawlg 5 0L i



WY/ galm oSl 5 L a1y /(6 5l 5137 (gladilats 53 odidig i it o Sodactily Db 1 Joke i slzsl 5 1 b

35 g0 oo g 40 355 o Slgity ST 0 S,
U558 Dol ae) opl 53 ges 8 o S B
Spsos usle 0 S UL Vs 0 by ol Jrasy
o Lgl Jis glaejlw Clid a2 5 Sl
S Ay oo 5 s 3o 08 5 b sl
5 S et s 5 oS 155 S0, b slaslllas
0L yie U Sekihs Lailyy ol ) sboojlu ol
Gl e (63,555 L 03 2l oo £l 4 Ll 5 oo
laaibio aalllas ol 53 Sl 4 a5l LS &S
s () 2 (S Doy pmi 5 58S (5L ST
23 g ) oy A5 e ST 0K ag,
A1 andllas 4 5058 53 sedine 9ok g (Slaadkie

&b

(U315 ool I 20T lile (ule O
T bl o Kis 8 2 (VP Y) ol
Aalllan) Ol S S 5 Sl Sla gl Srw s
cL;j.{‘ﬁijL;l_.éJ.(w)l 15T e 163 4n
A=Y (P 1 Y

https://sanad.iau.ir/journal/gjts/Article/706764
?jid=706764

031 e o lazme ( (SUSTS (UL ¢ s ¢
b (F88) aT (ol 5 o guame (54
b Ol e Sesls e i lzel 5
il ol o s (Lo g gy ol
FY-Y0 (Y)Y
https://hrmj.ihu.ac.ir/article_205151.html
B3 3 5 S5 el 95 L(VFY) daeo ¢ g
Do 4 05T Gble 55 g O1S S e
S sl 3 o (slas 5 sl s SWOt-ADp

ASEAN(O] Py

https://sanad.iau.ir/journal/dpl/Article/699009?
jid=699009

e ol 358 sl adlate Sy 5 ey sale 50
29i5 5 5ol ST ki Sdedils glasua o b
A0Sl Con oy ol (6l Y glas 51l
e Ly edidg ol - Odeddy DLl
9ol 3T i bt Sdsol 5 S sl alsda
¢l o8 EON 5 oua & J sl 5o SME o
Ll J g JB gy ol ol Slaas gy 5 iy,

aaS 2 5b e olgin Lty gl peied 5500
O3y Jol 5 0L j2ha b paied Laulgy ()3 1 of o
S ity 53 gl Oalaplasil 3 LgT slasls &
odidy sl Dy DL 5 (6 2 LS,
i 3 03 Sl LI gyl 355 ol
o oimy Sleds DLl 55 5 ole J e Lol an
s B LT dal o L lne (6udS7 0L 22
Sl i 850 5 laasl 5 &1l uoman ol
ubb;uy}«a}u):_)mmfmfgbwdﬁ
OLbLS )l 53 i 558 e Ob i dwl o b Clize
RGN U PN Sy S NNt}

25 slag sl iluesly L s Colg s
ok g i,y & ey OB Ooda 4 ol
o 5 o Ale s gy G b ulD
Lolgs 53 4 pm 53 e (6,8 055 0L e b Lol
L O3l do (e j2ee OLSGl 0OL e L 0L 55
S slwly 53 a8 gen @Lw@“‘" ‘Cﬂ*’ sladils
L oMl
b bty il

NG| 03 g O‘Ja.bj:a &Lﬁq.ﬁju\}u Lv asI s U’»’~‘

)Mdiprwduwb

J}JJJS‘}M)LE»‘)‘))JLS

5555 (s 35S aalllas ol Cusgdmms s
olow 33T glaaiabin 53 Sueady boly) )15
il g ol gl o 1y Siags a8 ol 634

as .3, S ol e (65U 5 lacus gl L Las sl


https://sanad.iau.ir/journal/gjts/Article/706764?jid=706764
https://sanad.iau.ir/journal/gjts/Article/706764?jid=706764
https://hrmj.ihu.ac.ir/article_205151.html
https://sanad.iau.ir/journal/dpl/Article/699009?jid=699009
https://sanad.iau.ir/journal/dpl/Article/699009?jid=699009

\F Y Qllmﬂ) (0\) @L_‘:‘. O)L‘; Lr)l@?_r O)L‘; LV.AA}:M de ‘u‘ﬂ)" ‘;Li)‘)l: Qu.:ﬁ:d/ \VA

5 3 e Sl e 0 S s S
AU ot (VF ) G g 0 sas s Ll
llae) O o 53 oluasl daw g 15T bl
Sl 5 Ll i ( oyl 35T dilate 163 50

XV (FR) ) ¢ e
https://sid.ir/paper/403075/fa

Lo e (=l 5 cabls . s ‘e co.\\)'&}gj

Jeelas Ll 55 0L i laas 25 5y (VFHY)

PSS 55 3 S il Sl ey

slaad se Lailyy Jdoi 5 ololid 6l g Sle

NS NIy o Ll lins 518 15
NA

https://doi.org/10.22108/NMRJ.2023.137483.2
887

References

Arghan, A., Abedi, J., & Igbali, N. (2023). The
role of tourism in free zones on the
development of medium and small cities
around. Tourism Space, 12(47), 1-18.
https://sanad.iau.ir/journal/gjts/Article/706
7647?jid=706764 [In Persian].

Attride-Stirling, J. (2001). Thematic networks:
an analytic tool for qualitative research.
Qualitative  Research, 1(3), 385-405.
https://doi.org/10.1177/146879410100100
307

Basiji, A., Babaei-Zekeliki, M. A,
Hosseinzadeh Shahri, M., & Khadivar, A.
(2019). Competency model of international
marketing managers. Human Resource
Management Research, 12(2), 35-62.
https://hrmj.ihu.ac.ir/article_205151.html
[In Persian].

Beiruti, M. (2023). Developing a strategy to
improve the basic rights of petrochemical
workers in free zones. Recent Advances in
Public Law, 2(6), 1-21.
https://sanad.iau.ir/journal/dpl/Article/6990
09?jid=699009 [In Persian].

Bhatnagar, S., & Yadav, R. (2024).
Determinants of long-term orientation in

S el O8N (i 5 3T 5 ¢ 5T o
Ot Ol dest L

S (V) oty LM 5oy T ¢
09,6 Sl g Sl e

(Sl 3 ¢ oo ¢ b i 5
> eadaly QLG 8 OF ) o yes
slaiagfy das Caio 53 26, e a s
XYONA )PP Ol s Co ks

https://mri.modares.ac.ir/article_589.html

OHLOVFY) gola Ol 538 0L 5 58 5 e ¢l
3 Sl ple Syt (gl
3 S5 L 0 11T bl ladlele
D) ¢l &K ia 5 Cu ko S 515
AR CAEN!

https://doi.org/10.22059/J0MC.2022.335076.1
008383

3T cams (o (63 gomes S Sl 62 (20)

QYY) 3 5ammn i rros 5 oudl ol (ot

S15T Gblis sty Lok dde s 5 (10
NN DA ¢ Ll Dlédeei O )

https://doi.org/10.22108/NMRJ.2018.106981.1
428

) sl cosl i 5l ydames (L 5Lgd

S 1S L o T iikaie daw g i leT o

I 5 gy Bt gy (e 3,500,

Y ONAY (VO P2 ool g Lo i L

https://doi.org/10.22034/gp.2021.45385.2820

s lsrdeme e o Jl) (e (e

53 aben] iy (VFr ) Ao o rddidase

e S5k 5 I Fmedidy B el A

Cld Cani a5 6 s ) 14l 35 40) (B2B)
XYYV DI 5L o ko (O]

https://doi.org/10.22059/J1BM.2020.293884.37
22


https://mri.modares.ac.ir/article_589.html
https://doi.org/10.22059/jomc.2022.335076.1008383
https://doi.org/10.22059/jomc.2022.335076.1008383
https://doi.org/10.22108/nmrj.2018.106981.1428
https://doi.org/10.22108/nmrj.2018.106981.1428
https://doi.org/10.22034/gp.2021.45385.2820
https://doi.org/10.22059/jibm.2020.293884.3722
https://doi.org/10.22059/jibm.2020.293884.3722
https://sid.ir/paper/403075/fa
https://doi.org/10.22108/nmrj.2023.137483.2887
https://doi.org/10.22108/nmrj.2023.137483.2887
https://sanad.iau.ir/journal/gjts/Article/706764?jid=706764
https://sanad.iau.ir/journal/gjts/Article/706764?jid=706764
https://doi.org/10.1177/146879410100100307
https://doi.org/10.1177/146879410100100307
https://hrmj.ihu.ac.ir/article_205151.html
https://sanad.iau.ir/journal/dpl/Article/699009?jid=699009
https://sanad.iau.ir/journal/dpl/Article/699009?jid=699009

WA/ galm oSl 5 LM a1y /(6 5l 5137 (gladilats 53 odidig i it o Sodactily Db 1 Joke i slzsl 5 1 b

indicator decision-making. Narvan
publications. [In Persian].

Habibi, A., & Jalalnia. R. (2023). Partial least
squares. Narvan publications. [In Persian].

Haverila, M., Haverila, K., McLaughlin, C., &
Arora, M. (2022). Engagement
participation and relationship quality in the
context of  co-creation in  brand
communities. Journal of Marketing
Analytics, 1-18.
https://doi.org/10.1057/s41270-021-00136-
5

Holsti, O.R. (1969). Content analysis for the
social sciences and humanities. Addison-
Wesley publishing company.
https://www.amazon.com/Content-
Analysis-Social-Sciences-
Humanities/dp/0201029405

Itani, O. S., Krush, M. T., Agnihotri, R., &
Trainor, K. J. (2020). Social media and

customer relationship management
technologies:  Influencing  buyer-seller
information exchanges. Industrial

Marketing Management, 90, 264-275.
http://dx.doi.org/10.1016/j.indmarman.202
0.07.015

Jing, F., Hussain, K., Junaid, M., Shi, H., &
Baig, U. (2020). The buyer—seller
relationship: A literature synthesis on
dynamic perspectives. Journal of Business
& Industrial Marketing, 35(4), 669-684.
https://doi.org/10.1108/JBIM-09-2018-
0280

Kammoun, S., Loukil, S., & Loukil, Y. B. R.
(2020). The impact of fintech on economic
performance and financial stability in
MENA zone. In Impact of Financial
Technology (Fintech) on Islamic Finance
and  Financial  Stability, 253-277.
http://doi.org/10.4018/978-1-7998-0039-
2.ch013

Khamoui, F., Soltani, M., & Esfidani, M. R.
(2022). The role of relational marketing in
achieving competitive advantage in the
insurance industry. Iranian Management
Research, 26(1), 198-225.
https://mri.modares.ac.ir/article_589.html

seller e-retailer relationship: A seller
perspective in the Indian e-commerce.
International Journal of Business and
Globalisation, 36(1), 4-26.
https://doi.org/10.1504/1JBG.2024.135995

Chang, W. (2022). The effectiveness of Al
salesperson vs. human salesperson across
the buyer-seller relationship  stages.
Journal of Business Research, 148, 241-
251.
https://doi.org/10.1016/j.jbusres.2022.04.0
65

Chowdhury, N., Balaraman, P., & Liu, J.
(2023). The evolution of B2B strategies in
the rise of value co-creation and service
management. Journal of Strategy and
Management, 16(4), 708-732.
http://dx.doi.org/10.1108/JSMA-03-2023-
0064

Cohen, J. (1988). Statistical power analysis for
the behavioral sciences (NJ. Hillsdale,
Trans.). Lawrence erlbaum associates
publishers.
https://doi.org/10.4324/9780203771587

Fan, G., Xie, X., Chen, J., Wan, Z,, Yu, M., &
Shi, J. (2022). Has China's free trade zone
policy expedited port production and
development? Marine Policy, 13(7), 934-
951.
https://doi.org/10.1016/j.marpol.2021.1049
51

Gronroos, C. (1990). Relationship approach to
marketing in service contexts: The
marketing and organizational behavior
interface. Journal of Business Research,
20(1), 3-11.
https://doi.org/10.1016/0148-
2963(90)90037-E

Guan, J. L., Lee, T. R., Otero-Neira, C.,
Svensson, G., & Hggevold, N. M. (2022).
Action and social alignment constituents of
collaboration in B2B relationships: Buyer
and seller perspectives. Journal of
Relationship Marketing, 21(3), 194-225.
http://doi.org/10.1080/15332667.2021.193
3876

Habibi, A., & Afridi, S. (2022). Multi-


https://doi.org/10.1504/IJBG.2024.135995
https://doi.org/10.1016/j.jbusres.2022.04.065
https://doi.org/10.1016/j.jbusres.2022.04.065
http://dx.doi.org/10.1108/JSMA-03-2023-0064
http://dx.doi.org/10.1108/JSMA-03-2023-0064
https://doi.org/10.4324/9780203771587
https://doi.org/10.1016/j.marpol.2021.104951
https://doi.org/10.1016/j.marpol.2021.104951
https://doi.org/10.1016/0148-2963(90)90037-E
https://doi.org/10.1016/0148-2963(90)90037-E
http://doi.org/10.1080/15332667.2021.1933876
http://doi.org/10.1080/15332667.2021.1933876
https://doi.org/10.1057/s41270-021-00136-5
https://doi.org/10.1057/s41270-021-00136-5
https://www.amazon.com/Content-Analysis-Social-Sciences-Humanities/dp/0201029405
https://www.amazon.com/Content-Analysis-Social-Sciences-Humanities/dp/0201029405
https://www.amazon.com/Content-Analysis-Social-Sciences-Humanities/dp/0201029405
http://dx.doi.org/10.1016/j.indmarman.2020.07.015
http://dx.doi.org/10.1016/j.indmarman.2020.07.015
https://doi.org/10.1108/JBIM-09-2018-0280
https://doi.org/10.1108/JBIM-09-2018-0280
http://doi.org/10.4018/978-1-7998-0039-2.ch013
http://doi.org/10.4018/978-1-7998-0039-2.ch013
https://mri.modares.ac.ir/article_589.html

W~Y Qllmﬂ) (0\) &l:.‘:' O)L‘; Lr)l@?_' O)L‘; LV.AA}:M de ‘u‘ﬂ)" ‘;Li)‘)b Qu.:ﬁ:d/ A+

Research  Journal, 13(2), 85-108.
https://doi.org/10.22108/NMRJ.2023.1374
83.2887 [In Persian].

Pires, P. B., Santos, J. D., & Silva, R. (2024).

Relationship marketing in the age of digital
marketing. CRC Press Digital Marketing,
19(2), 131-156.

https://B2n.ir/q46450

Qanbarpour, K., Mahkoui, H., Amiri, A., &

Zain al-Abidin  Amugin, Y. (2021).
Analysis of the impact of free zones on
economic development in Iran (Case study:
Aras  free zone. geography and
environmental studies), 10(39), 7-26.
https://sid.ir/paper/403075/fa [In Persian].

Ranjan, K. R., Friend, S. B., & Malshe, A.

(2024). Multilevel Value Co-Creation
within key accounts. Journal of Service
Research, 10946705241235948.
http://doi.org/10.1177/1094670524123594
8

Rejali, S. M. J., Sanayei, A., & Shafiee, M, M.
(2023). Value proposition in the buyer-
seller relationship quality: A mixed method
approach. International Journal  of
Procurement Management, 18(3), 357-
386.
https://ideas.repec.org/a/ids/ijpman/v18y20
23i3p357-386.html

Sanyaei, A., Rejali, S. M. J.,, & Mohammad

Shafiei, M. (2021). A mixed research in
the field of seller-buyer relationships in
industrial markets (B2B) studied in the
supply chain of Iran's oil industry.
Business Management, 13(1), 273-303.
https://doi.org/10.22059/J1BM.2020.29388
4.3722 [In Persian].

Sanyal, P., Jain, N. K., & Choudhury, D.

(2024). What specific investments are
critical in  fostering  buyer-supplier
relationships: Evidence from MSMEs in
emerging economies? International Social
Science  Journal, 74(251), 219-239.
https://doi.org/10.1111/issj.12456

Shahbazbegian, M. R., & Habibzadeh, S.

(2022). Empirical analysis of Mako Free
Zone development: An approach based on

[In Persian].

Lemarquis, G. W., & Mercanti-Guérin, M.

(2022). Intensified digitization and human
Buyer-Seller relationships: A strategic
dimension  for  manufacturers  and
distributors sales leaders. International
Marketing  Trends, 1(1), 152-169.
https://ideas.repec.org/p/hal/journl/hal-
03661262.html

Liao, Y. Y., Al-Ma’aitah, N., Soltani, E., Ting,

C. W., & Ahmed, P. K. (2024). Unpacking
the cultural impacts on long-term
manufacturer-supplier relationships in the
Arab Middle East region: The moderating
role of trust. Production Planning &
Control, 1-23.
http://doi.org/10.1080/09537287.2024.231
3516

Lin, S., & Lin, J. (2023). How organizations

leverage digital technology to develop
customization and enhance customer
relationship performance: An empirical
investigation. Technological Forecasting
and Social Change, 188, 122254.
https://doi.org/10.1016/j.techfore.2022.122
254

Menapace, L., Bargmann, C., & Fathinejad, N.

(2020). Third International standardisation
versus  adaptation of marketing:
Globalisation Versus localisation.
Economic Rationale behind Differences in
the Composition of Seemingly Identical
Branded Food Products in the Single
Market, 62(1), 256-281.
https://doi.org/10.2760/164019

Mohammad Shafiee, M., & Pourghanbary

Zadeh, F. (2023). Developing a scale for
export competitiveness: A mixed method
approach in the minerals industry in Iran.
Competitiveness Review, 34(2), 245-276.
https://doi.org/10.1108/CR-08-2022-0111.

Nekooeezadeh, M., Askari, F., Amini, A.

(2023). Improving customers’ experiences
in pre-purchase interaction points: Graph
Theory- matrix permanents approach to
identify and analyze the relationships of
influential ~ factors. New  Marketing


https://ideas.repec.org/p/hal/journl/hal-03661262.html
https://ideas.repec.org/p/hal/journl/hal-03661262.html
http://doi.org/10.1080/09537287.2024.2313516
http://doi.org/10.1080/09537287.2024.2313516
https://doi.org/10.1016/j.techfore.2022.122254
https://doi.org/10.1016/j.techfore.2022.122254
https://doi.org/10.2760/164019
https://doi.org/10.1108/CR-08-2022-0111
https://doi.org/10.22108/nmrj.2023.137483.2887
https://doi.org/10.22108/nmrj.2023.137483.2887
https://b2n.ir/q46450
https://sid.ir/paper/403075/fa
http://doi.org/10.1177/10946705241235948
http://doi.org/10.1177/10946705241235948
https://ideas.repec.org/a/ids/ijpman/v18y2023i3p357-386.html
https://ideas.repec.org/a/ids/ijpman/v18y2023i3p357-386.html
https://doi.org/10.22059/jibm.2020.293884.3722
https://doi.org/10.22059/jibm.2020.293884.3722
https://doi.org/10.1111/issj.12456

WAV /sl oSl 5 L a1y /(6 5l 513T (gladilats 53 odidig i it o Sodactily Db 1 Joko i slzsl 5 1 b

Consumer Services, 64, 102826.
https://doi.org/10.1016/j.jretconser.2021.10
2826

Zare, H., & Azizian, H. (2023). Providing a

framework  for  human resources
management in the organizations of Iran's
free zones with an integrated approach.
Organizational Culture  Management,
21(2), 191-204.
https://doi.org/10.22059/JOMC.2022.3350
76.1008383 [In Persian].

Zarinjoi, A. S., Mahmoudi, M. M., Albo, N.

E., & SAMIEI, N. M. (2018). Designing
and explaining the internal marketing
model of Iran free zones. Modern
Marketing Research, 8(2), 181-198.
https://doi.org/10.22108/NMRJ.2018.1069
81.1428 [In Persian].

systems dynamics towards sustainable
development. Geography and Planning,
26(79), 187-205.
https://doi.org/10.22034/gp.2021.45385.28
20 [In Persian].

Shen, Z., Miao, J., & Li, L. (2021). Study on
tax burden calculation and risk allocation
for industries in free trade zones. Economic
Research-Ekonomska Istrazivanja, 34(1),
880-901.
https://doi.org/10.1080/1331677X.2020.18
05346

Sun, N., & Lei, C. (2023). Long-time behavior
of a reaction—diffusion model with strong
allee effect and free boundary: Effect of
protection zone. Journal of Dynamics and
Differential Equations, 35(1), 737-770.
https://link.springer.com/article/10.1007/s1
0884-021-10027-z

Tazzara, C., & Hinshelwood, S. (2023). Free
ports in the liberal imagination: Evidence
from The economist and the New York
Times, 1845-2010. Global Intellectual
History, 1-34.
https://doi.org/10.1080/23801883.2023.22
80069

Vieira, V. A., Mayberry, R., Boles, J.,
Johnson-Busbin, J., & Pereira, R. C.
(2023). The mediating role of cooperative
norms in the formation of buyer
commitment in  the buyer—seller
relationship. Journal of Business &
Industrial Marketing, 38(7), 1409-1423.
http://doi.org/10.1108/JB1IM-01-2021-0044

Wang, Y., Liang, H., Sun, S., & Xue, Y.
(2024). How  distance  influences
contractual governance in buyer-seller
relationships. Industrial Marketing
Management, 116, 1-11.
https://doi.org/10.1016/j.indmarman.2023.
09.004

Wongsansukcharoen, J. (2022). Effect of
community  relationship  management
relationship marketing orientation
customer engagement and brand trust on
brand loyalty: The case of a commercial
bank in Thailand. Journal of Retailing and



https://doi.org/10.22034/gp.2021.45385.2820
https://doi.org/10.22034/gp.2021.45385.2820
https://doi.org/10.1080/1331677X.2020.1805346
https://doi.org/10.1080/1331677X.2020.1805346
https://link.springer.com/article/10.1007/s10884-021-10027-z
https://link.springer.com/article/10.1007/s10884-021-10027-z
https://doi.org/10.1080/23801883.2023.2280069
https://doi.org/10.1080/23801883.2023.2280069
http://doi.org/10.1108/JBIM-01-2021-0044
https://doi.org/10.1016/j.indmarman.2023.09.004
https://doi.org/10.1016/j.indmarman.2023.09.004
https://doi.org/10.1016/j.jretconser.2021.102826
https://doi.org/10.1016/j.jretconser.2021.102826
https://doi.org/10.22059/jomc.2022.335076.1008383
https://doi.org/10.22059/jomc.2022.335076.1008383
https://doi.org/10.22108/nmrj.2018.106981.1428
https://doi.org/10.22108/nmrj.2018.106981.1428

\F Y L)l:\mﬂ) (b\) &L\J A)L»:: Lr)l@?_' o)u Lr.AA}:.w JLM ‘d‘y @HJ‘)L Qu.:ﬁ:d/ \AY




	طراحی و اعتبارسنجی مدل ارتباطات بلندمدت خریدار-فروشنده در منطقه‌های آزاد تجاری



