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Abstract

Today, the development of tourism in various destinations is considered important and has many positive effects.
Therefore, the countries that benefit from potential abilities in this field, are continuously trying to allocate a
suitable share of the tourism markets by branding. The purpose of the research was to explain the evaluation of
internal marketing and environmental citizenship behavior on the development of urban tourism with the role of
mediator of urban branding. The research method is practical in terms of purpose and descriptive of correlation
type according to the method of data collection. The statistical population of the research includes the citizens of
Tehran province in 2023, which were divided into north, south, west, east and center regions. Using Cochran's
formula, 384 people were selected as a sample and 420 questionnaires were distributed and 403 questionnaires
were collected. The reliability of the questionnaire was measured by calculating Cronbach's alpha coefficient,
which was 0.804. Data were analyzed using structural equation modeling and Smart PLS software. The findings
indicate that internal marketing, urban marketing, city image and environmental citizenship behavior have been
effective on urban branding. Also, urban branding has a significant impact on the development of urban tourism.
In this research, urban branding has the greatest impact on the development of urban tourism with a score of
(8.931) and environmental citizenship behavior has had the least impact on urban branding with a score of (3.570).
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Extended Abstract

Introduction

Today, the tourism industry is considered as one
of the most diverse and largest industries in the
world, as it is the main source of foreign
exchange income, creating social justice,
employment, increasing welfare, cultural
growth and a basis for the growth of the private
sector and infrastructure  development.
Economists consider the tourism industry to be
the third growing and dynamic economic
phenomenon after the oil and automobile
industry, Therefore, the development of tourism
as a set of economic measures has a great effect
on strengthening the foundations of societies,
especially from an economic perspective.
Today, the growth and promotion of tourism
has been widely accepted and placed on the
agenda of the government, especially in
developing countries. Tourism development
provides direct and indirect job opportunities
and reduces the government budget deficit. At
the same time, it increases the income from
taxes for the implementation of economic
activities. Tehran province, despite its very rich
local, social, cultural, geographical and even
economic capabilities, is neglected compared to
many provinces of the country, especially the
neighboring provinces, and has not been given
the attention it should be. The field
investigations and also the evidence show that,
unfortunately, due to the lack of attention to the
tourism industry in Tehran province, the per
capita income of this province is almost
insignificant. Also, due to the lack of proper
management and planning of tourism in Tehran,
Tehran is a destination for tourists, which does
not bring any special tourism income for the
province. This is despite the fact that if the
government as well as the Tehran Governorate
support tourism in Tehran province in a
practical way and with all their power, many
problems and problems and even social and
economic problems such as unemployment will
disappear due to this tourism in the province
and Tehran feels a renewed spirit in its body.

Methodology

The current research is applied based on its
purpose and descriptive correlational according
to its type, and based on the model, structural
equation modeling method should be used. The
statistical population of the research includes
the citizens of Tehran province in 2023, which
were divided into north, south, west, east and

center regions. Using Cochran's formula, 384
people were selected as a sample and 415
questionnaires were distributed and 403
questionnaires were collected. The data
collection method of this research was done in
the library method and using books and articles,
and a questionnaire was also used in the field
method.

Results and discussion

The demographic characteristics of the sample
were reported. Also, Cronbach's alpha,
composite  reliability, average variance
extracted (AVE), and coefficient of
determination were used to measure the model,
which are reported in table two.

The average values of the extracted variance of
all 7 model constructs are at the optimal level
(more than 0.5). The amount of Cronbach's
alpha and combined reliability for all the model
structures is (more than 0.7), so the
guestionnaire has a good and acceptable
reliability. The value of R2 for the endogenous
constructs of the research confirms the
appropriateness of the fit of the structural
model. The results of the Q2 criterion for the
endogenous structure indicate the appropriate
predictive power of the model regarding the
endogenous constructs of the research and
indicate that the fitting model has appropriate
and favorable predictive power. The final
results of the confirmatory factor analysis are
reported in Table 3. Factor loadings greater than
0.5 have good validity.

In graphs 1 and 2, factor loading values and
significant coefficients for the questions of each
variable are given. In confirmatory factor
analysis, the minimum value of acceptable
factor loadings is 0.3, the average significance
level is 0.4, and the values above 0.5 indicate a
high correlation level and strong significance
between the factor and observed variables. In
the significance coefficients (T values),
considering that all the numbers on the paths are
higher than 1.96, it indicates the significance of
the paths, the appropriateness of the structural
model and the confirmation of all research
hypotheses. Since the three values of 0.01, 0.25
and 0.36 are defined as weak, medium and
strong values for GOF and on the other hand,
the coefficient is in a favorable situation
(0.651), so the results show that that the fit of
the model in the statistical population of the
research is appropriate.
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Conclusion

The purpose of this research is to explain the
evaluation of internal marketing and
environmental citizenship behavior on the
development of wurban tourism with the
mediating role of urban branding. In this
research, 5 hypotheses were tested and the
results of the hypothesis analysis indicate that

internal marketing, urban marketing, city image
and environmental citizenship behavior have
been effective on urban branding. Also, urban
branding has a significant impact on the
development of urban tourism. The t test for all
hypotheses is greater than 1.96. Therefore, with
95% confidence, the relationship between the
variables is significant.
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