
-

 

 

( / / / /

DOI: 10.22047/ijee.2019.1417358.1573

pdniroomand@gmail.com

m_mollaakbari@yahoo.com

afarajia@gmail.com

saeidzaare@gmail.com

ha.ga@gmail.com



  

 .

Brinckmann, 2007

1- Global Entrepreneurship Global: GEM 2- New Technology Based Firms: NTBF



 

 .

1- Rand 2- Rothwell 3- Commercialize

4- Kotler 5- Goldsmith



  

(

Soliman and Spooner, 2000

1- Touhill



 

Etzkowitz et al.,  2000

Decter et al., 2007

1- Massachusetts Institute of Technology 2- Stanford University
3- Wright 4- Spin off



  

Siegle, 2005

Ndonzuan et al., 2002

Spilling, 2004

Etzkowitz et al., 2000

Sieglel, 2003

(

Siegel, 2003

Siegel, 2003

Kutinalahti, 2005

1- Technology Transfer Offices: TTOS 2- Publish of Perish 3- Integrity



 

Debackere & Veugelers, 2005

Cumming & Teng, 2005

Bandarian, 2007

Sohn & Moon, 2003



  



 

Siegel, 2003

Bandarian, 2007

Bandarian, 2007 Siegel, 2003

Bandarian, 2007

Sohn Moon 2003

Kutinalahti 2005 Siegel 2003

Debackere 2005

Cummings Teng 2005

Bandarian 2007

Sohn Moon 2003

 .



  



 

 .



  

 .



 

Siegel, 2003

Bandarian, 2007



  

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.



 

.

Bandarian, Reza (2007). Evaluation of commercial potential of a new technology at the early stage of 

development with fuzzy logic. . 2(4), 73-85.

Brinckmann, J. (2007). Competence of top management teams and Success of new technology-based 

Firms. DUV - Gabler Edition Wissenschaft.

Buenstorf, G. (2006). Commercializing basic science as a competitor or complement of academic 

accomplishment? the case of Max Planck Directors. Retrieved from http://cemi.epfl.ch/webdav/site/

cemi/shard/workshop

Cummings, J. L. and Teng, B. (2003). Transferring r & knowledge: The key factors affecting knowl-

edge transfer success. . 20, 39-68.

Debackere, D. and Veugelers R. (2005). The role of academic technology transfers organizations in 

improving industry science links. . 34(3), 321–342.

Decter, M.; Bennett, D. and Leseure, M., (2007). University to business technology transfer_ UK and 

USA comparisons. . 27, 45–55.

Etzkowitz, H.; Webster, A.; Gebhardt, C.; Regina, B. and Terra, C. (2000). The future of the university 

and the university of the future: Evolution of ivory tower to entrepreneurial paradigm. Research Policy.  

29, 313-30.

Gans, J. S. and Stern, S. (2003). The product market and the market for “idea”: commercialization 

strategies for technology enterpreneurs. Research Policy, 32(2), 333-350.

kutinalahti, P. (2005). University approaching market: Intertwining scientific and entrepreneurial goal 

VTT”. No 589. P: 1-170.

Ndonzuau, F.; Pirnay, F. and Surlemont, B. (2002). Astage model of academic spin-off creation. 

. 22, 281-89.

Siegel, D. S. (2003). Commercial knowledge transfers from universities of firms: Improving the effectiveness 

of university industry collaboration. , 14,111.

Sohn S. Y. and Moon, T. H. (2003). Structural equation model for predicting technology commercialization 

success index (TCSI). , 70, 885–899.

Soliman, F. and Spooner, K. (2000).Strategies for implementing knowledge management: Role of human 

resources management, Journal of Knowledge Management,  4(4),  337-45.

Spilling, O. (2004). Commercialisation of knowledge-conceptual framework. (1389). 13th Nordic 

Conference on Small Business (NCSB) Research.

Teece, d. (1986). profiting from technological innovation:implication for integration, collaboration, 

licensing and public policy. Research Policy,  285-305.

Tripsas, M. (1997). Unraveling the process of creative destruction:complementary assets and incum-

bent survival in the typesetter industry. , 119-142.

Wright, M. C. (2007). Academic Entrepreneurship in Europe. Cornwall: Great Britain by MPG Books 

Ltd, Bodmin.

Wakeman, S. (2008). A dynamic theory of technology commercialization strategy. Academy of 

Management Proceeding, 1-37.



  


