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Abstract

Context and Purpose: Recognizing and evaluating the commercial performance of
hotels is the main goal of this research. In order to continue to compete in today's
rapidly changing markets, hotels must create a strong culture of innovation and
stimulate participation in innovative behavior in order to meet the demand for
instability and the complexity of the environment.

Design/methodology /approach: This study was conducted to present a model for
evaluating the commercial performance of Isfahan tourist hotels based on innovative
culture with the mediating role of market orientation and internal marketing. This
research is a descriptive-correlational, cross-sectional, and applied survey. The
statistical population includes all tourist hotels in Isfahan, which was selected as a
statistical sample by a census of 45 hotels. The measurement tool was a standard
questionnaire, whose validity and reliability were calculated and confirmed through
the content method and Cronbach's alpha test, respectively. Data analysis was done
using SPSS26 and Amos24 software.

Findings: The results showed that in Isfahan tourist hotels, innovative culture has an
effect on market orientation and internal marketing; innovative culture, market
orientation, and internal marketing affect business performance. Also, market
orientation and internal marketing play a fully mediating role in the relationship
between innovative culture and business performance.

Conclusion: The low share of the hotel industry can be provided through service
innovation, which is one of the main elements with the ability to increase business
performance in the hotel industry.

Originality/value: For the first time, this research has included innovative culture as
a mediating variable in evaluating the performance of tourist hotels in Isfahan city.
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Extended Abstract

1. Introduction

In order to continue to compete in today's
rapidly changing markets, hotels must
create a strong culture of innovation and
stimulate participation in innovative
behavior in order to meet the demand for
instability and the complexity of the
environment. This study was conducted to
present a model for evaluating the
commercial performance of Isfahan
tourist hotels based on innovative culture
with the mediating role of market
orientation and internal marketing.

2. Research Methodology

This research is a  descriptive-
correlational, cross-sectional, and applied
survey. The statistical population includes
all tourist hotels in Isfahan, which was
selected as a statistical sample by a census
of 45 hotels. The measurement tool was a
standard questionnaire, whose validity
and reliability were calculated and
confirmed through the content method
and Cronbach's alpha test, respectively.
Data analysis was done using SPSS26 and
Amos24 software.

3. Research Findings
The results showed that in Isfahan tourist
hotels, innovative culture has an effect on

market  orientation and  internal
marketing; innovative culture, market
orientation, and internal marketing affect
business performance. Also, market
orientation and internal marketing play a
fully mediating role in the relationship
between innovative culture and business
performance.

4. Conclusion

The low share of the hotel industry can be
provided through service innovation,
which is one of the main elements with the
ability to increase business performance in
the hotel industry.
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