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Introduction: The purpose of this study was to identify the factors affecting the
pricing of Iranian fitness equipment.

Methods: Accordingly, the research was carried out qualitatively and in order to
advance the research objectives, the data of the foundation theory was used .The
method is based on a different approach, exploratory research, and conducted a
continuous comparative analysis approach in the framework of three stages open
coding, axial coding, and selective coding. In order to achieve the research goals,
15 semi-structured interviews were conducted with the fitness equipment
wholesalers. Then, the text of the interviews was entered into MaxQDA software
and analyzed. Also, snowball sampling was used. In the quantitative section of the
questionnaire, which was completed by 263 owners of the store, it was analyzed
using structural equation modeling in Amos and SPSS 23, and it was found that the
research model has a suitable fit.

Results: Using three stages of coding, at first, 46 extension codes were extracted,
and then these concepts were categorized into 16; finally, in the selective coding
stage, four major domains were identified in the pricing of fitness equipment
including: Competitive product capability, consumer behavior, competitors and
environmental factors. As can be seen, in the market for fitness equipment, these
four factors have been able to decisively determine the success of pricing policies.

Conclusion: Therefore, manufacturers should consider these factors and related
categories in their pricing policies as their guideline to achieve higher sales and
ultimately the boom in the equipment industry.
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Extended Abstract

Introduction
In today's competitive world, the sports industry has brought
economic development to many countries. Sports clubs have

flourished in our country. By using the right equipment, these
clubs can convey their brand's characteristics to customers, so
using precise equipment is considered a principle in their
business development. Alternatively, government policies are
moving towards the production of domestic products. In line
with this, pricing is one of the important tools of optimal
supply and demand management. In the marketing mix, price
is the only element that generates income and is one of the
success factors in the market. This flexible element can be
changed quickly, and by using this factor, the fastest reaction
can be created in competitors. As a result, the successful
design of the pricing strategy is essential. The current
research aimed to identify the factors influencing the pricing
of bodybuilding equipment produced in Iran.

Methods

The current research was conducted using qualitative and
quantitative methods. The grounded theory was used in the
qualitative section to advance the research objectives. Fifteen

semi-structured interviews were conducted with the
wholesalers of fitness equipment to attain the research
objectives, and sampling was done by snowball method. The

interview was entered into the MaxQda as written and was
analyzed. A research questionnaire was designed for the
qualitative phase output, and its validity and reliability were
confirmed. In the quantitative part, the questionnaire was
completed by 263 store owners and it was analyzed using
structural equation modeling in SPSS23 and Amos, and the
research model was found to be a good fit.

Results

According to the three-stage coding, 46 open codes, 16
categories, and four major areas were recognized: product
competitiveness, consumer behavior, competitors, and
environmental factors. These four factors in the fitness
equipment market have determined the success of pricing
policies.

Table 1. Factors affecting the pricing of bodybuilding equipment

No Categories codes
1 Product brand value Product competitiveness
2 Product quality
g Tangible characteristics of goods
4 Distribution
5 Customers' purchasing power Consumer behavior
6 Customer buying behavior
7 Homogeneity of customers
8 Personal characteristics of customers
9 The price of competitors' products Competitors
10 Competitors' product quality
11 Brand value of competitors' products
12 Entry speed of competitors
13 The degree of competiti_on between production Environmental factors
units
14 Balance between supply and demand
15 Target market structure
16 Policies adopted by the government
Conclusion in the country. By considering the identified factors and

Lastly, it is expected that paying attention to factors such as
brand value, quality, consumer behavior, and other factors
mentioned in the research findings guides manufacturers,
wholesale and retail stores, guilds, and government managers
in line with the pricing of bodybuilding equipment produced

related categories, manufacturers can consider it as a guide
for their work for pricing policies to achieve higher sales and,
ultimately, the prosperity of the bodybuilding equipment
industry.
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