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Abstract

The purpose of this study is to present the model of fan development in the Iranian Football
Premier League. The research method is qualitative-quantitative mixed with exploratory
approach. The statistical population included experts in the qualitative section and
spectators in the Premier League stadiums in the quantitative section in the (98-99) season.
The statistical sample in the qualitative section included 15 experts, professors, faculty
members of sports management, coaches, referees, federation officials and people familiar
with football, and 400 people in the quantitative section formed the statistical sample by
available methods. The data collection tool in the qualitative part was a semi-structured
interview with experts which was continued by snowball method until theoretical
saturation and the results of this interview were used in the form of a questionnaire with
13 main factors in the quantitative part. In this study, for content validity from the point
of view of experts and structural validity, to determine the reliability of the model from
the two indicators of hybrid reliability and Cronbach's alpha and from the indicators of
divergent and convergent narrative (Ave) and modeling of structural equations SPSS
software version 23 and PSL2 were used. The GOF = 0.65 fitness index was reported and
the final model research resulted in 13 factors of public relations, location and facilities,
distribution channels, product, quality and process, law enforcement, pricing, incentives,
market power, planning. Recruitment, fan management, staff and fan interaction, and
promotion were approved. It is necessary to invest and pay attention to these areas.
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Extended Abstract

Background and Purpose:

Today, the sports industry has gained a special place among industries for reasons
such as job creation, income generation, helping to increase GDP and
development of social and cultural factors (1). One of the most important
customers of the sports industry is the spectators who attend various sports events
(2). An overview of the research shows that it is of great importance to pay
attention to the relevant factors affecting the support of sports teams in the field
of sports economics. Despite various studies in other service sectors, no research
has been conducted in the field of sports that covers the development of fans in a
comprehensive and general way in sports events. Accordingly, in the present
study, the researcher intends to design a model for the development of advocacy.
Therefore, a valid and stable tool for its evaluation should be developed. It is
expected that the results of this research can be used by enthusiasts to be able to
provide better quality services to spectators of sporting events in order to develop
fans in the Premier Football League.

Materials and Methods:
The present research is applied in terms of purpose and is a type of mixed

qualitative-quantitative research with an exploratory approach. For this purpose,
this study was conducted in two main parts (the first qualitative part and the
second quantitative part). In the qualitative part of the statistical population, the
present study consisted of 15 experts, including professors and faculty members
of sports management, coaches, referees, federation officials and people familiar
with football, and in the quantitative part, 400 people formed the statistical sample
by available methods.. Sixteen teams were present in Iranian football in the 99-98
season. Therefore, the statistical population of this study consisted of all the
spectators of these sixteen teams who attended the stadiums where football
matches were held to watch, express loyalty, and support their favorite team. In
the qualitative phase of the study, 15 experts were selected as a statistical sample.
From the 12th interview onwards, the information received was repeated but to be
sure and theoretically saturated, the interview process continued up to 15th. If the
interviewees were satisfied, the recording were done, otherwise it was enough to
just take notes. In the quantitative part, due to the fact that in structural equation
modeling methodology, the sample size can be determined between 5 to 15
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observations per measured variable (3). In the present study, 400 samples have
been considered. In order to measure the development of advocacy, a researcher-
made questionnaire based on the concepts and components of qualitative phase
was used. After obtaining the opinion of experts and preliminary studies, 13
factors were identified. Finally, a questionnaire with 71(5-choice) questions based
on a 5-point Likert scale with very high, high, medium, low and very low options
with scores of 5, 4, 3, 2 and 1, respectively. Exploratory factor analysis was used
to psychometric structures of the research. In order to ensure the validity of the
structure and confirm the factors identified in the previous step, the factors were
used using the confirmatory factor analysis test by partial square method. Also, to
examine the conceptual model of the research, path analysis using structural
equation modeling from SPSS software version 23 and PLS version 2 were used.
Findings:

In this study, exploratory factor analysis was used to determine and identify the
factors affecting the development of fans in the Iranian Football Premier League,
which was obtained in the qualitative section by conducting semi-structured
interviews with experts. The findings showed that the number of research samples
is sufficient for factor analysis. Factor analysis for the data is possible and the data
can be reduced to a series of hidden factors. The results of Bartlett test also showed
that there is a high correlation between items, so it is permissible to continue and
use other steps of factor analysis. Based on the findings of exploratory factor
analysis, 13 factors were extracted as follows: public relations, location and
facilities, distribution channels, product, quality and process, law enforcement,
pricing, incentives, market power, absorption planning, fan management, staff-
fan interaction, and promotion. In order to ensure the validity of the structure and
to confirm the factors identified in the previous step (exploratory factor analysis),
the factors were examined using the confirmatory factor analysis test by partial
square method. Cronbach's alpha index and hybrid reliability index were used to
evaluate the reliability, and reliability of the internal consistency of the
measurement model variables. Cronbach's alpha values and combined reliability
were acceptable for all research variables. Therefore, the reliability and internal
consistency of the research variables were confirmed. The extracted mean
variance index was used to evaluate the convergent validity of the research
measurement model. Fornell and Locker indices were used to evaluate the
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divergent validity of the research measurement model. Divergent validity is used
to check that each question has the highest correlation with its structure compared
to other structures. The quality and structural predictive power of the research
model can be assessed through the common index and coefficient of determination
R2. Therefore, based on the values shown in Table 1, the structural model of the
research has the appropriate quality and predictive power.

Table 1- Values of Indicators for the Development of Advocacy and Predictive
Power of the Research Measurement Model

Significance Level R? Shared Index @2 Components
0.001 0.705 0.448 public Relations
0.001 0.513 0.391 Places and Facilities
0.001 0.252 0.134 Quantity and Process
0.001 0.135 0.072 Enforcement
0.001 0.185 0.101 Recruitment Planning
0.001 0.565 0.384 Promotion
0.001 0.402 0.231 Interaction of Staff and Fans
0.001 0.588 0.401 Encouragers
0.001 0.552 0.233 Pricing
0.001 0.580 0.302 the Product
0.001 0.398 0.332 Market Power
0.001 0.514 0.372 Fan Management
0.001 0.432 0.170 Distribution Channels

Finally, the Gap Fit Wellness Index was used. Based on the calculations
performed, the value of the Fit Goodness Index for our research model was
calculated to be 0.65, which is a good and strong value. Therefore, it can be
concluded that the overall fit of the model is appropriate and the power of the
model in explaining and predicting the variable of fan development in the Iranian
Football Premier League is high and appropriate.

Conclusion:

In general, the approach of clubs should be to change the attitude of spectators to
become fans (increase fans) and maintain and satisfy the fans (retain fans) so that
it can take advantage of the stability of the club position and activity to lead the
club's economy well. The results showed that 13 factors of public relations,
location and facilities, distribution channels, product, quality and process, law
enforcement, pricing, incentives, market power, attraction planning, fan
management, interaction of staff and fans and promoting development fans are
influential in the Premier League. Therefore, suggestions such as the

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public License



137 Sport Management Studies, Volume 13, No 69, 2021

establishment of special radio and television networks for the club, improving the
quality of the stadium lighting system, proper cleaning of the fans location,
holding matches at the end of daily working hours and weekends, employing well-
known foreign coaches, using top players in the present teams, the use of video
systems in refereeing, flexible pricing of ticket prices for different segments of
fans, providing family status in stadiums, creating strategic and annual marketing
plans to attract and develop fans in the Iranian Football Premier League were
presented to managers and officials of federations and clubs.

Keywords: Fan, Football, Premier League, Sports Industry.
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Table 6- Values of Indicators for the Development of Advocacy and Predictive
Power of the Research Measurement Model
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Figure 1- The Final Research Model with Values of t

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public License



VFoo 6 9 53T FQ olods W 0,98 ¢ o) yg Cu y o0 eIl VP

hole L L pghy (ol Joo -F S8
Figure 2- Final Model of Research with Factor Load
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