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Abstract

The purpose of this study was to investigate the effect of social
Received: 12 marketing mix dimensions on prevention of aggressive
Dec 2019 behaviors among soccer sports spectators. The present study is

descriptive and correlational. The methodology of this research
Accepted: 04 Jul | is based on the purpose of the applied and field-oriented type.

2020 The statistical population of this study is all the Persepolis
audience, whose exact number is not specified, and the

Keywords: criterion for determining the spectator was the presence at
Behavior, Tehran's Azadi Stadium when playing the team. According to
Behavioral the Morgan table, the maximum number of statistical samples
Beliefs, (384 people) was selected. The method of sampling was
Controlling random. Two tools were used to collect data in this study.
. Hasting and Saren social marketing questionnaire (2003) and
Bellefsf, the strategy of the theory of planned behavior of Ajzen (1991).
Intention, Validity of tools was measured in three ways: Apparent validity
Normative (Writing issues), content validity (, and construct validity
Beliefs (convergent and divergent validity), and their reliability after

the preliminary study Cronbach's alpha coefficient was used
and confirmed (a = 0.79). In order to determine the normal
distribution of the data from the inclination and elongation
indices and to determine the relationship between variables,
structural equations were used. SPSS software version 24 and

1. Email: alikhojasteh1555@gmail.com
2. Email: ali_khojasteh@yahoo.com

3. Email: sohela_enanloo@yahoo.com
4. Email: reza_mortazi4@yahoo.com



Ahmadi: Sport Psychology Studies, Volume 10, No 35, 2021 82

AMOS version 22 were used to perform these tests. The results
showed that social marketing mix dimensions have a significant
effect on prevention of aggressive behaviors in soccer sports

spectators.

Extended Abstract

Abstract

The purpose of this study was to
investigate the effect of social
marketing mix  dimensions on
preventing aggressive behaviors among
soccer spectators. This applied,
descriptive and correlational study was
conducted based on the field method.
The statistical population of this study
was all spectators of Persepolis, whose
exact number was not specified, and
the inclusion criterion for entering into
the current study was the presence of
spectator at Tehran's Azadi Stadium
during the team's game. The maximum
number of statistical samples (384
people) was selected based on the
Morgan table. The sampling method
was random and the data were
collected using Hastings and Saren's
social marketing questionnaire (2003)
and Ajzen's theory of planned behavior
(1991). The validity of the used tools
was confirmed in terms of face validity,
content validity and construct validity
as well as their reliability was confirmed
using Cronbach's alpha coefficient of
0.79. The skewness and elongation
indices were applied to determine the
normality of data distribution, and the
structural equations were utilized
investigate the relationship between
variables. The data were analyzed using
SPSS 24 and AMOS 22. The results
showed that social marketing mix
dimensions had a significant effect on

prevention of aggressive behaviors
among soccer spectators.

The results demonstrated that offering
suggestions, behavioral costs,
accessibility, social communication and
politics affected behavioral, normative
and control beliefs. Thus, offering
suggestions, behavioral costs,
accessibility, social communication,
politics, behavioral beliefs, normative
beliefs and control beliefs influenced on
intention.

A previous research has shown that
social marketing has an effect on crime
prevention, lifestyle changes and
avoiding harmful habits. On the other
hand, the ongoing study demonstrated
that the occurrence of aggressive
behaviors in sports had many negative
effects on the structure of football.
However, no study has examined the
effect of social marketing on the
prevention of aggressive behaviors
among soccer spectators up to now.
Therefore, the present study was
conducted for this purpose, and finally
it was found that the implementation of
social marketing provisions had a
significant effect on reducing the

aggressive  behaviors of  soccer
spectators.
Keywords: Behavior, Behavioral

beliefs, Controlling beliefs, Intention,
Normative beliefs
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