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Abstract

Today, all economic activities are competitive, so each economic corporation makes attempts
to create a competitive advantage. This is subject of great importance in hotel management.
Brand equity and customer attitude are two key factors in creating a competitive advantage,
so, this paper studies the effect of brand equity on competitive advantage in Kish 5-star hotels
regarding the customer attitude towards advertisement using the applied approach. It was
extracted according to theoretical foundations of conceptual foundations. The data was
collected using a questionnaire contained 25 questions. First, a questionnaire with content
validity was confirmed by experts. Then, using factor analysis technique, structural validity
was done. TollReliability Assessment, Cronbach’s alpha coefficients and Composite
Reliability were calculated. Cronbach’s alpha coefficient was calculated 0.859 and CR
amount for all variations was calculated 0.7. Population of interest of this research included
all Kish 5-star hotel guests, and the questionnaire was randomly distributed among 490
guests. To examine research theories, Structural equation modeling technique and LISREL
application were used. The results have shown that brand awareness, customer attitude to
advertisement, perceived quality, brand loyalty and brand association to competitive
advantage are effective. Also the research results showed that brand vequity to the customer
attitude into advertisement has positive and meaningful effect, and the customer attitude to
advertisement, relating to brand equity with competitive advantage has a mediator role.
Keywords: Brand equity, Competitive advantage, Consumer attitude, Advertising.



