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Abstract

With the development of social media in this echo, Sports
Fans have intended to express opinions more than before. In
other hand, the purpose of the present study was the analysis
of media consumption and online behavior of sports fan after
El Clasico that implemented with the content analysis method.
One of the status of the official Facebook page for La Liga
selected Purposive sampling after first leg between FC
Barcelona and Real Madrid C.F., nominated as El Clasico,
2017-18 scason to investigate fans comments. Facebook
features are categorized into items associated with uploading
content, reviewing content uploaded by others in the network,
and items related to responses to content. Finally, findings
showed roughly 57 percent of social media consumption in
sport end up sharing. The second function of social media in
sport can be identifying with 30 percent codes. While

conversations had least frequency codes 2.6 percent.
Communication and reputation block haven’ t dedicated any
category. After coding, 10 categories came up include

reference to match, reference to individual, reference to team,
offensive language, kidding with critique, blaming, reference
to fan, use we and they, football emotions and interactivity” .
Should noticed that the reason of forming behavior into
different format such reference to match, reference to
individual, and even offensive language in sport area is fan
passion to club, team and city.
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Table 2 Categories, Definition, and ex of Code Related to any Category

S diged s iy 5 JERRE

b i) glcans glid LB plo. @
ey S5 il glacgi L wdse ool S
935 L pd Joal o oSN Sl cn i @
©,55 3k Y (o 5 b 8

1 oolitol b azeis 489 0956 390 1D Cutro
oLl g p3) IS 0920 ¢ SSL g (28 IS &b 4 oLl
Sk 2o A 3)90 5 ks

e Sudite g5 5| S OVF LB 4 pue @ plos Lite b o 3,Skos 4y ks oLl
A8 S5 gy ol bl Glayj o5 wiblge (Y e @ Ol )l ol GEES Al )3 45 (5318
oM &S w53 LSl Lo o 4l pyglaie 9509 58 3390 53 Llie 5 il ol 358 4 o)Ll
35 95 3 Slojia B oyl o0 455 cSasi (55, 5,3l 9 SS) S g 9N O] 09
A5 e BT,

o stio b Cute 0)Slas &y paitns 0Ll
S QUL o pL o0 b 0ol Hoba o 4 0L
S o)Ll ols o 441}\)@

& Lsbuyl 48] LB & gy 48, bcS, WalS (5L @

gy 03l 05y ol

@) 255 (KB olS3jys pb b wple JB, @ 3 s Sl s o sl
P €910 ¢ 2R NN 3
23 s 5 ’
555 5 B g K ol o8 s g ot

Mgy oy 163,5 Cuds 8 o) j9p0l. @ , ESI L | S
9 540y (pam,S )f OIS S8 93 390 5 yolodis (cloyliiS (B )3 5 At 5 ) 2 >

g5 b
2 L)l 503k e <gpel pgl> @

Lo oSn ds i3 4yl b cdo yolo s - °
Jiun toen 45 0 s ole pad e 0055 ) e 003 s &S LU 5 o3lizl

05 9y 8 e 4 Led LSS 4 5 o T RS
X o L;o.\ﬁld\.g;—\)b‘.«_uodlﬁ
5 o & bgbb blie > ooy ey lels @ 50 030 e sl ladl g bo pwlens Sl l)lS
e 1: orERE R e ol S s ol lB3g5 (514850 o plass 5l o3biza]
L K‘Jywﬁ).lp e . 5 Cunl Loy plKin 4y 368 3 ol o gyl g
Loyl jl o) 935y (o 9 die g jopel @
S
Jb) sy @oldl 3l s (g3l onl § Cns ke @ hla e )3 &S la gel g bnjlidys
ol L o8l oy il g o yiee by polo Gl U398 & Buic g Bgub omd LS
o Ol 9 oS (o Bl 392 o 3le & g 35 8 la e 9 oSk 4 Lo 28 s ol
o Bl e 5 0Nl 229 0 1y 355 392 pled
Jorm 2l Bl ool epd o wil pal L @ e oo
Sb oger e Lol mjbie w2l qerdiso
9o

b s pole clocKus o iyl dogass @
Iyl sl ,liaS o oM 5 ooliul
. , 5 s g celoyliiS 5 pMS jl ooli "
S S Lt yalo oo jl &S Lol Y1 @ e o 5 o3
s oy B B S asals 5ol o
Sl 8 95 OSQL (e kS

D08 0 elayle b ges! @




yo¥ wllad b colEaed 3 gl 1 g gslad b 40 slokal gailu, 3,5,

’\‘:';ng )Sﬁ .\i)bLo Jlj) ‘}‘°>‘ OI)I"\é)J" )| L?A” ®
b S5 g5 Ay b o> el gl gl

Iy gl Jg 3ye dinled s le o blen @
ey Ot Sy 20 ialyS e o0l 5 aylie (lio da S ) 4 o)Ll

O 39l Vsl (gl dduen 9 85 oo s b 4 oLl

'Jlie w5 5 638 o5 OlI8)b slaolS

Ol il Ugluybs g piwds 3y polo Hlad b o @
29 (594

Pl b dw Lol a5 08 0 ;S5 o Lo 51 @ . . . .
ot S Sl 4 ool gl 5 (35S

el (57 J5 LS 9 BN st ) ) Jols
S S 1y ol ] S e ol o
o ool s Lol cisly atiily o o)l (g3b dons &y an 51 XS oS Cul cpl oddd L piseed 93 oploud Jod>
Gkl L 255 o0 )8 4kl S )3 Lo oS ol ol slxy] sgba Wlad Sl aib e cllS l gldle a L
5 losuS Slles canyles o (¥ ojlad Joio) lrad b <oy )l looguls 4 a8 ol (SMoles saiiSTe L) ¢ Joles adl ¢ o
Jods 8,8 (15 Ssl gy0 adl (Y4))Y) o) Ken adaxg b 3,8 0,8 o Gyeo cloin] sladile; ;o calise
] sloin] glaailo, ol o8 oyl S Y 1y ol a8 U ayly canlss po
oo il 5 eless ] slaaliny 3,515 il (slacSsl B yme Y 8,kand Jpia
Table 3 Introduction Functional Blocks of Social Media and their Definition
Las’
e e S3ly iy 5 Ssh o
(2a22)
S & o)Ll ol L b gd  Jigh S o LBl |y iags ol ugs IS & (i il
RUATERA
;; T ey = Py
wi5¥) Jolss 3l oS g T 6K o, Kun b )5 &S g g
VYA Ll g 3,8 4y 0,Lil ¢ g3b 4y o, L]
RS S e i s il sl |y Ml 5,5 85 gan (g IS STl
(avivy) PPy
VY . < i1
(1) 0P ) s eo2les p NS Lt oy 33 5 LTS o )8 & g0 @)l
- - XS oo 51,85 paliio 5 (98 lblayl 1,0 b 84S gus albls)l
syt Mg eles e
YYA Lows 31 oaliiwl ¢yl lud b 4y o, Ll
et b el sladil, davlyes 095" JSts Silwog)S

(2/oY) gl gle




YA um) g1 o)lM’} cp:.&a Jl.w cw.s)‘)s ‘_glbdﬂ.w) » A.:Uow)‘ Co e A%

WP Qg (559 w4 S |y CeSle e )8 &S
Lol 3505 b bl eSde ol lgiome Cdpis )3 .08
(Vo3e) Topdl g gy il il a2y 50 coSlle o>
Sl ele! slaail, oyl ks, adllas & wals o Lis
Do win Jbly hleb uiSly 5)50 0 dres S
jox b dlge o)bly g9 cn YL M e ol Clidios
s S St (b5 o b e Cogp o
ol sl o)Ll o Cosn 4 o) | pawcS ladd Lol
(p ol Gan b b eppme il b oS cul pl Bae
i o o sl sbaluy 1) 355 ()b

b adlas 5 eloinl Cogr (6y55 Sl 4 g L
e @ byl i g )b ol ceal By
Lol g 03)leS Cuad cloin] Cuan adllas & HL (g)l8)b
e Uy slaadl Ll (6 ISST2H 5SedS 1 sl
aon USG5L sl 4 Sl s ys BY L.,)p.» @by i dw
Eoooxe (Pl Jlow )0 ol il olaidl gl oo o
BYs §) L Lol o8 sl o3l g e b o) 55 WS
slon! ladl,y )l s gow .l GleMbl & 555
o b bl o1y 08 selBa o cledbl Wby Ll
Gl bl Shsl 4 )50 ol ple b ligene
ALS sl Syt Joles

Ol Omomk bodaly ol o LY 1 (S
e cdb 5l Lk &S canl cpl dad aS (g ylbcuen
P& Wb ol 5o (YY) ohKes o pd S Slosds 2 )5
Gl (S e ol o > 9 Sl e
PR (S S 50 K Cpgonr |y o8 b licage
3 o 5l i el ol A8 0 486 1y deis ol ST (03,190
JURATY ub)L;)L)L.wl )».C IAVATY PVRLS olf..\g,) & L;S‘)_})K
o3l yl5xe 48" A8l > pizmed (YY) S g 59 LS
392 bbbl 51 a8 L5 eSSl )3 I3l g Lo yras 5l
s 0ol 0S4 UL eSSl o)Ll (e Sl ey
i & 5 b 3 ol Limgh > g il
S ol o aleisn 28 & o8l S, o)t
3,5 IVl s le e daziSyd g 0dld olaid] s
> Lol sl o 5L yieS” Sl aw ) o8 b s)lcagn

4. Roberts & Alpert

&5 4o g Sy
ol ) o by Bpas oyp pob G Sun
b ol 3855 g oSS 5k 5 (58559 )L
I g 48 plol )l laobias (4 (lyoe Lo
Slaloy Gpns g9 (wyp ol Cawd 4 3Sanod VF (g,l350S
anogi b josdije) &5 )b cuenl cus ol I L8,k L8,
obls g wlie gly @ ghhb lS slial gbals,
Slsiey ezl slale, @Bly 13 980 e J it 255
S > bl g slaley s)lil gl il S
adlhg) > g (VN domdesSal) (85 slad
1S o oo |y WolSisly (V410 ¢S 5 ciue) alKutils
b simd dnwg bl ) oslizal oy ols (slagsplil o
(7o) 5 ST) S slowl |y oyl o sl

3 Sy Gyae oy > (VI Sl 5 Copmd
@ pey p bSuis Jdod jleslatel b Rl 55)
5 et il BBl )50 )3 o ol I googe Sz
rol (gl glt Al Cud Pl g Y (B9l
@ (VoY) Copoml 5 Comusl (3005 dom8 b (g o 0 s
ool g b plas 5l odlizwh aib b (gylimcosn aliuwe
aib o (VoY) Cuoml 5 Cunwl 35k 5wl adlyy
(53l Jalos (b a4 €l OB 5)50 )y Cuso?
a0 Lol fcanl aidlyy ol g (e (USG5L (e 0, Sles
Sl @ g bocwl b SR Gt ol
o35 pbnl gy > (YOV) Coml 5 Cool 30
2 paog aS ol Gl Sudgae d |y glds pl o lev e
Owed DU Ddgde Cpin Sy pad bl D)l g dlus
el p canl (s Samnd 3 g e dliad Cudgime pac
SleMbl i 4y yn NSl oy Lelan] o, )
4 oS pngs able (slailu; ;0 Ll &S glaline 30,5 odlaiu!

Jolis iliss sl ()8 oM 28 lke glo o (5
ol (bols S (s sl (2T lbls)
VoV Tolen g 093 09) Cul (35 dvos g (el
G Lol 2w o o5 1) sl plad Glp)lS plas 4251
b iy Ol 4ps o8 cwl ol samaplis 5l
1 013 S Joopll el 555 LalST 5 (g i8Sl

. loakimidis
2. Aaker

3. Van Doorn et al.



y+0 gD 5 gl 1 5y gyl > cloin] sladilw, 55,18

Ol Siloms oS (> (BB g S e )
Ly Ol (B a5 28L pl Wl o el ol > i oo
SlgS @ g dmd e )5 (HBly s> g silme Sl o (b
opiad ) Cbbre (150 LS oS S o lo 1y 255 oy
A Lyl

e Olbls)l Sob aw ojlad Jodo Glsjiie @ a9 L
oSl ol cpl s wcanl ool olaisl dgs 4y 1) (gladds
9 Fny om & G DS ep Spomd sl sl
Spromd & Sl cpl 3wl dgpdie )5k Sgupd
wased Syl bl T @lbls ) as e ojls] Lol
Oel ol gl @ iogr Lol g alowl (sBlg (slid 40 0,8
& 4 2y osh Glla ) olld S Gles b ans e |,
WS b g by o)l dgwsd BS99 e LLS)
o 895 pl i B o 4 VoV M sigeil 5 Fng))
el > gl I (S plgsa Spoud & 28
) dsbie w8 i (ke ol Gl sl S
oo ilgy s BIY aorto o oBad oob I3 el en
w5l cbSsl e, il Sl Ll el oSo
Hro g i obubs Sob el slaails 25,
Oles 1y a8l cpl Wls Dl olaid] 0 4 1) bus £aeome
sbaailoy > ol Cdld Ygoms o5 58 Jlow S50
Casl Son S Ky B 4 lino iy sl ppiio slars]
Wl Sgd Sbacany J (S b bLl 5 yeie collid
Colled (6,550 Caw > Gloj b a8Me sl s 4 9 wib
Ll sl ol ol 5 olgie olple adl «sly
YL sy cplply cah Glls Ko b oplie 5 peitus
Ll S0 (Bib ) g cul eloal sladilo) olp)l
h (obobes dgie & 5 @ (8L olaidl Jd> olgn
sl eloin] laailoy 4 jlauLL sloxel

ohbs a8 wasby (Y) ghlKea gl
5 ) (35 FEBl 05,8 Sl plSadl > b
hil 5555m 156 Ll s wnd 29 e B
3das 4 Sl aib )3 4 51 cul ik @ls Jibos
e 4 Cal S gp08y dils oyl Lo wlos,S 0 )L5 gl
5 S ol 0330 3 b Sl e o & S5l e
Ol @8 b e a oylih 4l cuia 4 (Y4IY) ,Ken
Slge 4 0)lal dal g Lo 3l edlil SloE b e sonles
O o« Saahgss b elarnl glaaidS 4 o)lal (ol

Roberts & Emmons

OUSeL lgise Bo e 5l @) o Sl )8l (1S

b oo 31 6 syl sl STzl bl 51 (S
BYe | 3,8 ool (5155 0jg Ko iy ol Be e
O LSk 5 o y90 50 (658 Sl (o S 4 o
dosil il w sloasa 3j50 3 1))Se 1S o e ()
oo 1S o S8 (0m3) w4 9 Lol (LSS o
4 oSy 9 UES (o (2 SJW b e sl
@ Cad GISH) 53 o slp Sl oGy () LSS
2o (YN0 wliiSly) (g9)) 25 e b p> by S0
S ol A &S cwl e g 0 b 5Kl dadlys
dpd o (B Jes K4 mie & cwl Sgp b
oS aad o i ol gt s pl b (VeVD wlST)
N NP NP PR TR IR L..,).S.» ks JWed ybun
@ l8) (65 S8 cle (B9 059> 52 &5 Cudl dagi L L
PN s> 9 0y8 & o)Ll (gl & o)lil asle calisee JIS
RYIITES

oSS oS wmsly oylal (YoVV) ohlen g nd LS
Lls b s SoS wlg e sy 5l JKo loieay oMl
claasl ogs T L gl jd hld b 1l o STyl
1SS 4 S jl ao > V¥ s a5 ob L ol Guiso
Shsl bl a8 Lee cp) & cwdly glp)l8 (658 b
1y ol ol s Ylessl 5 sl olsS 5 o5 o))k (slaolSys
Ol om @l g (eleial (Sbj ((Sinpp Coli lgn
O LA Y ) G 0B dad 0 el a7 Culd
i guuly 35 ] Gl ol S

358 Syre okijle GSsl I K (o sjlweg)S
Gilwog,S Cuwl ol 03l olaid] dib pl 4 aS ggemme
09,5 1) S L S mal bl b oS S8 s b
v S hlad b 6g)S ol Wilgi o 05,5l cdiad S
A5 Jlie p el b
Lo yd \’,ﬂ SSYYY l;w.uly U)sbbc J%‘J c)»ol> M))
ol opl & s plaid] s 4 ) pols i faese ]
Iy @bre p b lingdre w8 a8 canl o) Sl



YA um) g1 o)lM’} c,v:.?& Jl.w cu&})s ‘_glbdﬂ.w) » A.:Uow)‘ Co e Y+

0 590 Se U e slagsile 1w syl sl Tgime g3
0Ll 9 3,8 & 0)Lal gl 4 0)lal 5 jete Wlgi o b 5l
SBrae By Glgn b a8 o S8 g g5 (ol ML 085 4
b5l ot Jols 9 0,8 U8 e oS 1y oMk
2,5 cadlyys
oy Slxiio (g pol gl slacedgie I (S
I s ) g ol lagly & ek L
b obilblel bl 8, LT & cul ool ope IS
aS 0yl Cuenl Hlate cpl 5l Jlaw cpl )l ©olds 5 S
el 0b5 93 4 plags )3 BIY (cow) Ol Jle joboay
il 13, &5 o 9l 43 2,5 &S Wl g ol il
S Oeie 3950 ity Ao (e & 4295 L 200 529
9 o Ok By g Osld uyp 4 oagh
Pl gk lacudgioe S S0 (o by esnd
oty Souod oy Cwl (slaal dlo) S yn
(3 pdpario glad 3 b Wl (S g el
GiS S S ol Siapd 4 drgi b (ol ),
o] sl ;S0 Sliins Uiie Wl oo by > ol o oglis

A5k
References
1 Aaker, D. (2010). Marketing challenges in
the next decade. Journal of Brand

Management, 17 315 316.
2 Anagnostopoulos, C., Parganas, P., Fenton,
A., & Chadwick, S. M. (2017). Branding in

pictures: using Instagram as a brand
management tool in professional team sport
organisations. European Sport Management
Quarterly, 18(5), 1 26

3 Araujo, N, de Carlos, P., & Antonio Fraiz, J.
(2014). Top European football clubs and social
networks: a true 2.0 relationship? Sport,

Business and Management: An International
Journal, 4(3), 250 264.

4 Armstrong, C. G. Delia, E. B., & Giardina,
M. D. (2016). Embracing the social in social

media: An analysis of the social media
marketing strategies of the Los Angeles
Kings. Communication & Sport, 4(2), 145 165.

5 Bennett CC (1967) what price privacy?
American Psychologist 22 371 376.

GBS b aib gy )3 & e €IS @ Fub 28
ol g (ool alddS g2y s )b plislyen pSl
o 35 il Do 85 Canl ) Wl (35
O s Slamih jeas e hlib bl oS ol oad
seier Sl g (ol AL 05 9l (Joee (18
] aiBlie Joro
b als ) ol (eldasls (VIAF) 54
85 Sy Jolw 05 b b ylisbe g ol,8) a8 e o ol
el el S ksl b e3jp Jolgs &S 1S o 0,0
S o gl 1y ke gl SLladl 1SS 5 Kk e S5
5 WS colo FAS apldle ajla (Ve eR) sy
S Std lelss e pmblbie ailoy e 53 45 and e oLt
|y gl lgimo Slslo b 1S o o] (glail, (lgiea
78S 9 U aS 09y 0 e b U ledl ol e S
Gy Lol lotils, S & LS o o)ldl (Y+Y)
Oyl HLisl > (3500l slacus b dily 0,8 s
Balg o &5y algoe £95 5 (S595e (S lej Wil 0
Ol &S ol L 35 elBw (lgiore Juloo ST s
Slold Comd 4 g Wgd paundl (ddxio (gladind & WlgT oo
Jio sk 3,8 g5 Igime il (gl b (V Jgi) ladlsio

6 Boehmer, J. (2016). Does the game really
change? How students consume mediated
sports in the age of social
media. Communication & Sport, £(4), 460
483.

7 Butler, B., & Sagas, M. (2008). Making
room in the lineup: Newspaper Web sites face

growing competition for sports fans’
attention. International ~ Journal of  Sport
Communication, 1(1), 17 25.

8 Castro-Ramos, E. (2008). Loyalties,

commodity and fandom: Real Madrid, Barc¢a
and Athletic fans versus ‘La Furia Roja’
during the World Cup. Sport in Society, 11(6),
696 710.

9 Clavio, G. (2013). Emerging social media

and applications in sport. In P. Pedersen (Ed.),
Handbook of sport communication (259 268).
New York, NY: Routledge.

11 Cohen, G. L., & Garcia, J. (2005). I am us:
negative stereotypes as collective
threats. Journal of personality and social
psychology, 89(4), 566 582.



Vo gD 5 gl 1 5y gyl > cloin] sladilw, 55,18

12 Cromwell, G. (2009, August 26).

Armstrong’s tweet turns out more than Ve« «+
riders for a jaunt around Dublin. VeloNews.
Retrieved  August 26 2009, from

http://www.velonews.
Com/article/97144/armstrong-s-tweet-turns-

out-more-than-1000-riders-for-a
13 DeSarbo, W. S., & Madrigal, R. (2011).

Examining the behavioral manifestations of
fan avidity in sports marketing. Journal of
Modelling in Management, 6(1), 79 99.

14 Farred, G. (2002). Long distance love:

Growing up a Liverpool Football Club
fan. Journal of Sport and Social Issues, 26(1),

6 24.
15 Filo, K., Lock, D., & Karg, A. (2015). Sport

and social media research: A review. Sport
Management Review, 18(2), 166 181.

16 Fink, J. S., Parker, H. M., Brett, M., &
Higgins, J. (2009). Off-field behavior of

athletes and team identification: Using social
identity theory and balance theory to explain
fan reactions. Journal of Sport
Management, 23(2), 142 155.

17 Fulconis, F., & Pache, G. (2014). Football

passion as a religion: the four dimensions of a
sacred experience. Society and Business
Review, 9(2), 166 185.

18 Giddens, A. (1990). The consequences of
modernity. Cambridge: Polity Press.

19 Gil-Lopez, T., Ahmed, S., & Taylor, L. D.
(2017). Understanding Fandom in the

Multilingual Internet: A Study of “El Clasico”
Fans’ Commenting Behavior on
YouTube. International Journal of Sport
Communication, 10(1), 17 33.

20 Guschwan, M. (2016). New media: online
fandom. Soccer & Society, 17(3), 351 371.

21 Hambrick, M. E., & Svensson, P. G.
(2015). Gainline Africa: A case study of sport-

fordevelopment organizations and the role of
organizational relationship building via social

media. International Journal of Sport
Communication, 8(2),233 254.

22 Hambrick, M. E., Simmons, J. M.,
Greenhalgh, G. P., & Greenwell, T. C. (2010).

Understanding professional athletes’ use of

Twitter: A content analysis of athlete
tweets. International ~ Journal  of  Sport
Communication, 3(4), 454 471.

23 Hur, Y., KO, Y. J., & Valacich, J. (2007).
Motivation and concerns for online sport

consumption. Journal of Sport
Management, 21(4), 521 539.

24 Hutchins, B. (2016). ‘We don’t need no

stinking smartphones!’Live stadium sports
events, mediatization, and the non-use of
mobile media. Media, Culture &
Society, 38(3), 420 436.

25 loakimidis, M. (2010). Online marketing of

professional sport clubs: Engaging fans on a
new playing field. International Journal of
Sports Marketing & Sponsorship, 12 271 282.

26 Jenkins, H. (2006). Fans, bloggers, and

gamers: Exploring participatory culture. nyu
Press.
27 Keaton, S. A., & Gearhart, C. C. (2014).

Identity formation, identity strength, and self-
categorization as predictors of affective and
psychological outcomes: A model reflecting
sport team fans’ responses to highlights and
lowlights of a college football

season. Communication & Sport, 2(4), 363

385.
28 Kerr, A. (2008). Team identification and

satellite supporters: the potential value of
brand equity frameworks.
29 Kerr, A. K., & Emery, P. R. (2011).

Foreign fandom and the Liverpool FC: a
cyber-mediated romance. Soccer &
Society, 12(6), 880 896.

30 Kerr, A. K., & Gladden, J. M. (2008).

Extending the understanding of professional
team brand equity to the global
marketplace. International Journal of Sport
Management and Marketing, 3(1 2), 58 77.

31 Laverie, D. A., & Arnett, D. B. (2000).
Factors affecting fan attendance: The influence
of identity salience and satisfaction. Journal of
leisure Research, 32(2), 225 246.

32 Nayyeri, Sh; Saffari, M. (2016). Inquiry

into the applications of communication
theories in the field of sport: Instagram content
analysis with a focus on Uses and
gratifications theory. Communication



YA um) g1 a)lm’} c,v:.?& Jl.w cu&)‘)s ‘_glbdﬂ.w) » A.:Uow)‘ Co e VoA

Management in Sports Media, 3(4), 45 58.

(Persian)
33 Pérez, L., Puente, V., & Rodriguez, P.

(2015). Are Broadcast Sporting Events of
General Interest? A Regional Panel Data

Analysis of TV Ratings for Spain's La
Liga. Journal of Media Economics, 28(1), 7

19.

34 Pu, H., & James, J. (2017). The distant fan
segment: Exploring motives and psychological
connection  of  International  National
Basketball ~ Association fans. International
Journal  of  Sports  Marketing  and
Sponsorship, 18(4), 418 438.

35 Roberts, C. and Alpert, F. (2010), Total
customer engagement: designing and aligning
key strategic elements to achieve growth,
Journal of Product & Brand Management,
19(3) 198 209.

36 Roberts, C., & Emmons, B. (2016). Twitter
in the press box: How a new technology
affects game-day routines of print-focused
sports journalists. International Journal of
Sport Communication, 9(1),97 115.

37 Royo-Vela, M. & Casamassima, P. (2011),

The influence of belonging to virtual brand
communities on  consumers’  affective
commitment, satisfaction and word-of-mouth
advertising The ZARA case, Online
Information Review, 35(4) 517 542.

38 Raee'at,A; Zeini Zadeh, M; Emadi, S.
(Y+Y2). Impact of Social Media Marketing:
The Impact of whats App status update on a
sporting event of the academic program.
Communication Management in Sports Media,
2(4), 38 46. (Persian)

39 Schultz, B., & Sheffer, M. L. (2008). Left

behind: Local television and the community of
sport. Western Journal of
Communication, 72(2), 180 195.

40 Shao, G. (2009). Understanding the appeal

of user-generated media: a wuses and
gratification perspective. Internet
research, 19(1), 7 25.

41 Shapiro, S. L., Ridinger, L. L., & Trail, G.
T. (2013). An analysis of multiple spectator

consumption behaviors, identification, and
future behavioral intentions within the context

of a new college football program. Journal of
Sport Management, 27(2), 130 145.

42 Smith, L. R, & Smith, K. D. (2012).

Identity in Twitter’s hashtag culture: A sport-
media-consumption case study. International
Journal of Sport Communication, 5(4), 539

557.
43 Statista. (2019). Global digital population
as of January 2019 (in millions). Retrieved

from
https://www .statista.com/statistics/617136/digi

tal-population-worldwide/
44 Stavros, C., Meng, M. D., Westberg, K., &

Farrelly, F. (2014). Understanding fan
motivation  for interacting on  social
media. Sport Management Review, 17(4), 455
469.

45 Stryker, S. (1968). Identity salience and

role performance: The relevance of symbolic
interaction theory for family research. Journal
of Marriage and the Family, 558 564.

46 Stryker, S. (1980). Symbolic

interactionism: A social structural version.
Benjamin-Cummings Publishing Company.
47 Stryker, S., & Burke, P. J. (2000). The past,

present, and future of an identity theory. Social
psychology quarterly, 284 297.

48 Sutton, W. A., McDonald, M. A., Milne, G.
R., & Cimperman, J. (1997). Creating and
fostering fan identification in professional
sports. Sport Marketing Quarterly, 6(1), 15 22.
49 Swanson, S., & Kent, A. (2017). Passion

and pride in professional sports: Investigating
the role of workplace emotion. Sport
Management Review, 20(4), 352 364.

50 Tajfel, H., & Turner, J.C. (1979). An

integrative theory of intergroup conflict. In S.
Worchel & W.G. Austin (Eds.). The social
psychology of intergroup relations (33 48).

Monterey, CA: Brooks-Cole.
51 Tang, T., & Cooper, R. (2017). The most

social games: Predictors of social media uses
during the 2016 Rio

Olympics. Communication & Sport, 6(3), 308
330.



AR gD 5 gl 1 5y gyl > cloin] sladilw, 55,18

52 Thompson, A. J., Martin, A. J., Gee, S., &
Geurin, A. N. (2017). Fans’ perceptions of

professional tennis events’ social media
presence: Interaction, insight, and brand
anthropomorphism. Communication &
Sport, 5(5), 579 603.

53 Tu, C. H. (2002). The measurement of
social presence in an online learning
environment. International Journal on E-
learning, 1(2), 34 45.

54 Van Doorn, J., Lemon, K.N., Mittal, V.,
Nass, S., Pick, D., Pirner, P. & Verhoef, P.C.
(2010), “Customer engagement behavior:
theoretical ~ foundations  and  research
directions”, Journal of Service Research,
13(3) 253 266.

55 Wakefield, K. (2016). Using fan passion to

predict attendance, media consumption, and
social media behaviors. Journal of Sport
Management, 30(3), 229 247.

56 Wakefield, K. L. (1995). The pervasive

effects of social influence on sporting event
attendance. Journal of sport and social
issues, 19(4), 335 351.

57 Wakefield, R., & Wakefield, K. (2016).

Social media network behavior: A study of
user passion and affect. The Journal of
Strategic Information Systems, 25(2), 140 156.

58 Wallace, L., Wilson, J.,, & Miloch, K.
(2011). Sporting Facebook: A content analysis
of NCAA organizational sport pages and Big
12 conference athletic department
pages. International ~ Journal  of  Sport
Communication, 4(4), 422 444.

59 Webster, J. G. (2009). The role of structure

in media choice. In T. Hartmann (Ed.), Media
choice: A theoretical and empirical overview
(221-233). New York, NY:

Routledge.60.Watkins, B., & Lee, J. W.
(2016). Communicating Brand Identity on

Social Media: A Case Study of the Use of
Instagram and Twitter for Collegiate Athletic
Branding. International Journal of Sport
Communication, 9(4), 476 498.

61 Wharton, B. (2007). Reflections on the new

fiesta nacional (ista); Soccer and society in
modern Spain [1]. Soccer & Society, 8(4),

601 613.
62 Williams, J., & Chinn, S. J. (2010).

Meeting relationship-marketing goals through
social media: A conceptual model for sport
marketers. International Journal of Sport
Communication, 3(4), 422 437.






