Journal of Agricultural Economics and Development
Vol. 32, No. 1, Spring 2018, p. 83-96

G29LaS Azuwgi g olaidl a yis
AY-RF .o IYAY Lo ) o)l FY ul>

o ey a5, 5, b Ol Gk Olegen d 5 4 bk laaseal ;36 )

rwb; L.bJL;\.G —':Hd.kw e _\J;JJL‘“ Sils 4l
VFAEN VY 3L 5 ot

WAV iy b

daS

L5 St i 0l e 53 8hgm ol 3555 53 i 5 olié i slaclos ol (e guisonss (o ol i) o

S | (g iy o dind )8 (glady dawgd 9 2wl L U aiiS o W ad mlio g Cul L) & cons (55l <8 1 S sla olyld 5 %5
= Y gamo lojen w5 1 2b)lil sloaiel ;56 ) adlllas ol 5 Ban S Gl 58 4 ]y (A Y guaso oS o 1y 5
OB e adllas ()3 ()lol dnole Al o o 0590 Sloiyy SV guame 3 2 JIS S Jolge s (rizmen g (AL B pas Lo
Lo o 1 (S5 lajad s 4 sy 5 (5555 0l S Jol ol sloyy il ¥ e 1 6 sd o e >
Jlw e loyula 5 (slopos; slolRigyd 3 oo GV game o)l 3 5l dslidus p YEV lawd ol (sdisdid  3olas (g puSaiges jl oalitul
lra sl oo 8, S 15 3 L aS ol Ui aind guls . edlatel bt Julod (gl o paiedi> cunY Jdo jl g A d)B]@? AAYe
g ity plu? K(59m) 5 olS» ol 5 Y (slasiy Y guanms (g g 45,90 G0 4 €590y 9 Y slasiy Y gaso (o bk
o A o deSe adaly L | 1 b 48 395 oo dlaiiny el )15 d53g JlaSio Al 4 oSy g 4y €IS, g Loy ol 5 €IS

.b).i, wu Bl OLZQY}M

o ppiiotiy CounY (i Cato lojod 1 )5 (b lbasuel 1 gulS sojly

(VF) 29 0 8350
sedld Lol gladcgomoy; 5l (S Glaisd wlid Cois
s S Gy |y el il 3 i 5 i lio
() slmodygl b Byme SialS g 03y (5y950 3y Cundls
Al (placylon J5ynS pogad 53 Codlw oje b SIS
09)5 > Sk (il plply NS (o 5 |y Culd g el (S
S 4Bl 9 (5yglags N9 pglis )3 (lofag oSl I lieolse
Jlw 0 oy W0 205l &S (gy0b 4 039 J13)55 0 yiolas

(Y) ool 03yl lin)) 0 3¢5 ol laelews (slpo 1y VYAF
SiliS 5 s olojle) FAO e lajl T ol
FENY dgas ol 50 s B pas il YO Jlo pd (dowe Jlo
Sl Bpas dilpw bugle & Cund & sl o3y Jlo )3 p,55kS
Ve b dilp Bpae Sl 56S0ke (o 5l 4 Somb b
2ol slaeayslyd g b 435 ol Sl sl 035 pSolS
¥or Jlodnl olise g oS Vo e gllae 1n S5 LS V0P L
039 4o Lagliwl 5l (B )3 yed Bpas andl (V) cunl p S5k
bsgie 5 (Byd lmlydl 5 (8 brldl sl 5 Jlweer

doddo

= 4SS L Ll Gyl (gliod o (08 Cuge 4y obcuwd

2 4aSh 0gd i Juols lodd 5 WY guae (60,58 sla Shis
d)[ﬁu IDL_J 9 J,_)); 4&«:9: 9 .)l?ul 0)9)/:‘ .(V) Ml)ua LB) L Cuwd
Sy oled 59y Gl & Canl L)L Colie o oo I (S
Ay Ny Copde o Caol guo b Coenl l )b 18 ()b sl
Py b &S Wlodswy does cpl 4 LES Wb lpde o ldise
ot g 5 el il sl dgge Cap 0 €850 S 2l
09t YB3l 8 (gl (VI Sy b)) ol sl Sy
Sy oy o83 Olgisay adisMe LB )l ol g sl 5YL %,

8559l dLaiBl 69, S bl g jlisly cid)l wlid )5 sy 4 =Y oV o
Spudio (owgdyd ol ¢(g5yaliS 0aSiisly

(Email: hoseinmohammdi@um.ac.ir :Jsiue sdiu g —#)

DOI: 10.22067/jead2.v32i1.70710


https://jead.um.ac.ir/index.php/jead/editor/allAuthorArticles/fdeldarsarooni%40yahoo.com?authorName=%D9%81%D8%A7%D8%B7%D9%85%D9%87%20%D8%AF%D9%84%D8%AF%D8%A7%D8%B1%20%D8%B3%D8%A7%D8%B1%D9%88%D9%86%DB%8C
https://jead.um.ac.ir/index.php/jead/editor/allAuthorArticles/Hoseinmohammadi%40yahoo.com?authorName=%D8%AD%D8%B3%DB%8C%D9%86%20%D9%85%D8%AD%D9%85%D8%AF%DB%8C
https://jead.um.ac.ir/index.php/jead/editor/allAuthorArticles/Hoseinmohammadi%40yahoo.com?authorName=%D8%AD%D8%B3%DB%8C%D9%86%20%D9%85%D8%AD%D9%85%D8%AF%DB%8C
https://jead.um.ac.ir/index.php/jead/editor/allAuthorArticles/karbasi%40um.ac.ir?authorName=%D8%B9%D9%84%DB%8C%20%D8%B1%D8%B6%D8%A7%20%DA%A9%D8%B1%D8%A8%D8%A7%D8%B3%DB%8C
https://jead.um.ac.ir/index.php/jead/editor/allAuthorArticles/karbasi%40um.ac.ir?authorName=%D8%B9%D9%84%DB%8C%20%D8%B1%D8%B6%D8%A7%20%DA%A9%D8%B1%D8%A8%D8%A7%D8%B3%DB%8C
mailto:hoseinmohammdi@um.ac.ir
http://dx.doi.org/10.22067/jead2.v32i1.70710

AV leg o) o )loud FY al (55,9l drugi g sbasdl 4yt AY

Lz Y 3, S0 el 485 )13 odlitnl 3)50 e ul 3
Al 1) alBas cunY 0liS dgdome (59,8 (S &S Cuwl o psie
ol 5 slio Lo 6l

Hasal b g (g)lasdl colsy 5L s clid caius oS bl
Iy oYU (559009w Slgs o Cario oyl 5 (g5lwdd yp ] aslnis
Y game Slplo Lialidl cel g usl awsh sy ol
ol 3 9988 (1B, ol (58, YU carge Cale 0 5 S 8 )
sy lojen w3 (poyp (V) 398 Sl by)lilk ) Sy
1y () sloodyglp ik 51 YL e &5 (595 9 oSy A 2
sladssuel 3l awyy 5 g lodls olaisl 0gs 4 ol jo
h oS b 4o g oo bk ol lojen w3 5 (2b)l3L
Sl asedan eolawl 1) S ol oS lidlial 4 i,
Ladl a5 5 Glsio 09,5 ,blEg e Bl o ()lil sl
LS b (5 yglage 4 (ol ok () CVgaxe 15 4l
A8 (53Lj SS i

) OV game (BaS Uy oS ol o Lol G JS
Y gaxe lojen b B o oo (slS Jelge calid b aiiln
el g JERS B pme 3,8 ol (e 53 (S5 L ilie
il e g a5l 55 1) VL yglage dagl (oull sl
lnaes] gy ame 13l s dalllae 5 K53 B LS S
oy (i SV saxe lejen 3 Jlinl g5y » 2b)liL
O IRl g (HeSe adaly sy (G ) 95, O S
il oo (s

CshsS 28T s gy Jold 2551 0529 25,1 V) ST i b
La b plo g 8y 4 (5)hls by gla ol Moy sas STl
oot iz 30 8 ) 5 38 oo (5! 3> 5 el 3> )
085l 4 U e gilwpsrde (i g Miud Ny 0fg (5] 55
L () 551 5 9395)lS alioe (s yiie p (Sue L g
O3l O ) Xgn g ofg ()] Cupde sl 4yl
Mool V5L 55 05 0, Slee ¢ T gylhe syt p e Ny o}y
dgu dlo 1055 5 Sas Jlo slojlas 35 imgy o Il oS
Pl oltdie gl 5 gig)lS sl 1,8 aag 350 1, JS 0l 5 0y
Obee bLsyl a8 a0ols j158 (gl 3590 LSy yal (5995 Canivo
2 (F) Copaln g Soije cd)S L5 4l 3,50 BMP o CBBE
ol s Jlen] Saie G 4 (ylblg a5 wsly L 3¢5 anlllas
eled Gl e Rl Gl calps Grzmen amd e 2381,
koS datly 3929 il (ul & A8 blies g Liie b S gl
sl 0ad 485 )lai 53 o Sandy Elgil oy

1- Perceived Quality(PQ)
2- Customer Based Brand Equity(CBBE)
3- Brand Marketing Performance (BMP)
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Table 1- Introduction of the studied variables
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Table 2- Questions raised for 4 marketing mixes
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1- Multivariate logit and probit models
2- Multinomial logit and probit models
3- Independence of Irrelavant Alternatives
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Table 3- Describtion of the research variables

o Spmogi V- PV I VP V| U R - KES Sl
Variable description Average S.D Min Max
(Freqh) acis )3 Sl sy % Sluly dlas Lawgte 2.814 173 0.25 7
Average number of dairy buying sessions per week
(L80) 2 4> (2T 03 sy ol 4532 10844 0 100
Time elapsed since last purchase session
(Number) yols 4,5 asb> )5 o0 d-)l.lg')i &Y gas dlia 3077 1.899 1 14
The number of products purchased in the current purchase
ol 5 2 6B 6 e 2.034 0.851 1 3
The effect of kaleh brand loyalty on selection
] oSy X 2 608y 20 Ol 2.146 0.779 1 3
The effect of pegah brand loyalty on selection
The effect of razavi brand loyalty on selection
‘—’l"”l » )’iL“’ Ly d)bléﬁ )‘Sl’ ul)“’ ) 2.352 0.763 1 3
The effect of other brand loyalty on selection
(Quanh)u s Luwgie 30 18 260 0143 28
Average purchase quantities
I8 8 sl Sl slaaal 5 asls 0.7 0141  0.333 1
Total marketing mix index for kaleh brand
o5 2 sl Sl ol J5 pabld 0.76 0.123 04 0967
Total marketing mix index for pegah brand
S92y S sly Ll ol JS pasls 0.75 0.107 0.4 1
Total marketing mix index for razavi brand
2y e sl At slaeal S5 pa3lo 0.78 011 0433 1

Total marketing mix index for other brand
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Table 4- The results of multicollinearity test according to VIF stat.

e pU VIF
Variable description
(Fregh) awas ;5 olad b8 cluds sl buwgie 1.94
Average number of dairy buying sessions per week
(Lag) &5 axby op 3T 5l odds gy floj 1.69
Time elapsed since last purchase session
(Number) yols 1 3 asby )3 o gyl 3 &Y guae dlass 3.06
The number of products purchased in the current purchase
(Quanh).y, 5 Lwgie yolée 2.99
Average purchase quantities
A 25y sl byl ol JS jasls 4.41
Total marketing mix index for kaleh brand
ol 25 sl i slaaiseal S a5l 425
Total marketing mix index for pegah brand
S92y By Sy Gbylib gbasal JS jasls 8.1
Total marketing mix index for razavi brand
4.63

Total marketing mix index for other brand
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Table 5- The effect of variables on the probability of purchasing branded products using the binary logit model

% ] 0 Wy Sy Ny iy plw
Variable Kaleh brand Pegah brand Razavi brand Other brand
Coefficient Elasticity Coefficient Elasticity Coefficient Elasticity Coefficient Elasticity
Fregh 0.022 0.005 0.098 0.025 -0.244*** -0.037 -0.022 -0.003
Lag -0.72%** -0.016 -0.084** -0.021 -0.263* -0.04 0.160%** 0.024
Number 0.240%** 0.053 0.360* 0.09 0.856* 0.133 0.057 0.009
Quanh -0.025 -0.006 -0.04 -0.01 -0.350** -0.053 0.268 0.04
Diloyalty 3.033* 0.631 3.185* 0.645 3.413* 0.61 2.535* 0.397
D,loyalty 2.501* 0.551 2.033* 0.459 1.601* 0.28 1.545% 0.191

(73 o 53 6,0l ™ 4 70 o )3 6)bliae™ N grbaws 55 (¢ okine®) uiows (slaaidly s le
Source: Research findings (* significant at 1% level, * significant at 5%, and *** significant at 10% level)
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Table 6- Correlation index for brands
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Table 7- The Effect of Total Marketing Mixes Using Multivariate Logit Model

Jyase (2 )15l aiseel 51
The effect of product marketing mix
2l $9) ol5 s
Other Razavi Pegah Kaleh
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Table 8- Estimates of the affairs between brands using the multivariate logit model
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