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Table 1. The Orchardist characteristicsin the study area
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Table 2- Estimation results of Factorsinfluencing the choice of marketing channel by using Spatial Probit panel
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Wholesaler Channel Broker Channel Retailer Channel
O -0.032 0.0316 -0.012
Age (0.001)** (0.002)* (0.021)**
M -0.219 0.117 -0.061
Education (0.018)** (0.184) (0.619)
b sb ke -0.0011 0.0033 -0.016
Sale quantity (0.384) (0.024)** (0.012)* *
Coasd 0.0013 -0.0019 0.001
Price (0.014)** (0.000)* (0.007)***
U s e 0.40 -0.27 0.134
Decision at previous year (0.222) (0.370) (0.551)
olsb aidy 0.182 0.125 08
Spatial lag (0.620) (0.517) (0.079)**
olad las 31 0.159 0.29 0.12
Spatial Error (0.001)** (0.000)* (0.083)***
il WP rv'é:)li] o,be] -48.53 -51.4 -34.12
Log Likelihood
STl o Lo -54.25 592 4271
AIC
Pl i ool 662 -70.05 50.31
BIC
ofsf ok bl 592 624 46.12
HQ
Pl e 814 743 85.94

Goodness of Fit

Numbers in parentheses indicate the P-value

* xx *%% indicates significance at the 1, 5 and 10 percent level
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