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12 Zeithmal,Bitner,Gremler,(2006).
13 Chen,(2008).

14 Berry,(2000);De Chernatony &
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10 Brand strength

11 Brand favourability

12 Palacio,(2002).

13 Brand uniqueness

14 Martinez & De Chernatony,(2004);Keller,
(2001); Palacio,(2002).

15 Ambler,(2003).

16 Basic premise

17 Keller,(2001).
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6 Customer experience with company
7 Brand Awareness

8 Brand Meaning

9 Brand Equity

10 Taylor

11 Arasli & Kayaman
12 Perceived Quality
13 Reliability

14 Empathy

15 Kieran Clarke

16 Maha Mourad
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